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LOGO

The main image features two human
figures, indicating how a woman and a
man unite their actions, and by doing
so are able to achieve a common goal.
Despite the differences (in colour),
they are equals. The stars in this logo
symbolise the European Union.

Gender quality is an important objec-
tive for the Union Member States (the
small stars). The larger, intertwined stars
represent the idea of modernisation
and cooperation.

The new logo of EIGE

TYPEFACE

The proposed typeface presents a
balance between spontaneity (the
handwritten initials of EIGE) and
seriousness (a classic font for the full
name of the institute).

The logo must never be changed.
This style is to be used in all forms of
communication, in all media.

EIGE

turopean Institute
for Gender Equality
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El G E The colours of the logo are standardised.

They cannot, under any circumstances, be changed, except

European Institute in case the two figures are treated as a graphic element

for Gender Equality (see business card verso, brochures etc).
PANTONE PANTONE
PANTONE 116C Reflex Blue Cool Grey 11 C

Print colour / PANTONE

BLUE = PMS Reflex Blue
GRAY = Cool Grey 11C

_ Print colour / CMYK

0% 0%

16% 2% BLUE = Cyan 100%; Magenta 73%;
100% 0% 0% Yellow 0%; Black 2%

GREY = Cyan 0%; Magenta 2%;
0, 0 0
0% 2% Vellow 0% Black 657

YELLOW

=~ < Z N

255

o]

Web colour / RGB

[q]

BLUE = Red 0; Green 85; Blue 164
GREY = Red 113; Green 112; Blue 164

o

113
112
164

0
210 85
B 164
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Colors

Apart from the colors used in the logo, there is a primary and a seccondary color palette.
The primary color palette is composed of specific swatches, each of which is associated to a section of the EIGE. Each
EIGE section has one primary color, a secondary one and two supporting colors.

For each of the examples shown below, the firs swatch represents the primary color and the seccond swatch represents

the secondary color.

The supporting colors may be either “stand alone” colors or shades of the primary and/or secondary colors.

Note: When needed, additional shades may be used, provided that the designer employs the standard swatches first.

Resource and
Documentation
Centre

C=0 M=30 Y=100 K=10

C=10 M=32 Y=66 K=30

C=10 M=10 Y=20 K=0

C=0 M=60 Y=100 K=20

Communications

(@)

=15 M=0 Y=100 K=20

C=48 M=5 Y=100 K=40

C=37 M=14 Y=100 K=0

C=48 M=5 Y=100 K=0

Beijing

C=50 M=15 Y=40 K=5

C=65 M=25 Y=31 K=25

C=90 M=20 Y=10 K=40

C=15 M=0 Y=10 K=10

Network & Experts’
Forum

C=5 M=15 Y=100 K=5

C=10 M=0 Y=50 K=0

C=0 M=5 Y=85 K=0

C=20 M=15 Y=80 K=20

Gender
Mainstreaming

C=1 M=5 Y=25 K=0

C=25 M=23 Y=52 K=20

C=50 M=45 Y=80 K=40

C=40 M=30 Y=100 K=20

Gender-Based
Violence

C=70 M=40 Y=0 K=30

C=40 M=10 Y=0 K=0

C=30 M=20 Y=0 K=10

C=14 M=10 Y=20 K=0

Good Practices

C=0 M=40 Y=100 K=0

C=0 M=0 Y=20 K=10

C=90 M=60 Y=5 K=10

C=0 M=25 Y=30 K=30

Management Board

C=100 M=73 Y=0 K=2

C=100 M=73 Y=0 K=2

C=100 M=73 Y=0 K=2

10%

C=100 M=73 Y=0 K=2

Index

C=5 M=10 Y=0 K=60

C=19 M=71 Y=14 K=16

C=59 M=90 Y=10 K=0

C=30 M=25 Y=13 K=0

EIGE Staff

C=5 M=10 Y=0 K=60

C=5 M=10 Y=0 K=60

40%

C=5 M=10 Y=0 K=60

20%

C=5 M=10 Y=0 K=60



6 Style guide The construction of the logo

Font: Myriad Pro Light Condensed

The logo is placed on a quadrant. The
stars are placed in such a way that the
biggest of the three is centred above
the two figures, thus joining these
elements together.

The underlying quadrant visually
demonstrates the equal sides of
gender equality which is the baseline
idea of the logo. This square idea is con-
tinued by placing the acronym and the
institute’s name into its own (smaller)
square.




7 Style guide Logo in black and white and greyscale

LOGO GREYSCALE LOGO BLACK AND WHITE Where the background itselfis coloured
Attention: Greyscale applications of the  The logo can be reproduced in black or printed in monochrome, this may
logo on dark or light backgrounds use  and white. form the background of the logo too.

different grey values respectively!

EIGE

European Institute
for Gender Fquality

J European Institute

EIGE

for Gender Equality

[ European Institute

for Gender Equality

i




8 Style guide The protection zone and the minimum size of the logo

THE PROTECTION ZONE 1
There is a white border around the logo,
which is the defined protection zone.
When changing the size of the logo,
the white border has to be modified
proportionally.

}7

A = the height of the largest star above the two human
figures being the main star of the logo.

The height of ‘A’is equal to the width of the white protection zone

35 mm

x

X
o ° J
EIGE
fu op ’s‘ ( ~ European Institute

THE MINIMUM SIZE OF THE LOGO

The box containing the protection zone (A) must at least measure
35 millimetres in length and height. Text below this size is not readable.

x

ker(;e

1

for Gender Equality for Gender Eq




9 Style guide Logo used on coloured background

COLOURED BACKGROUNDS

The coloured logo must be used on white backgrounds.

The monochrome logo (black or white) can be used directly on the
picture or the coloured background. This will be applied depending
on the situation.

EIGE

European Institute
for Gender Equality

4**

J
)
~ 143
European Institute

for Gender Equality

4**

U
)
~ (GE
European Institute

for Gender Equality




10 Style guide Fundamental errors to avoid on coloured background

ERRORS TO AVOID ON
COLOURED
BACKGROUNDS

Itis important to have a
clear contrast between the
logo and the background, to
insure the logo’s visibility.

As such, the white version of
the logo should be used on
darker backgrounds and the
black version of the logo, on
light backgrounds.

It is imperative that the
color version of the logo
be placed on a white
background.

For the color backgrounds
please use only the
monochrome versions of the
logo.
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s Magnim dolore te dipsusto commolore tis diam, qui
blan utpatin henim nisciduisl del dignim ex eniamet,
verit am dionsectet pratet nit eugait vulla feugait aut
velendreet praesse do commodo ex erostrud erit, sum
quisl ut il elissim elendre cor adignis ad do od miniat nis
eugiam ipsuscipit volortie dipit ver alissit init praessi.

Volore consequisim dolesecte modoles equam, sustrud
eros nim irit iustionse modiati ssequat, vulla feugiat.

MYRIAD PRO LIGHT 10

MYRIAD PRO REGULAR 8 pt

MYRIAD PRO SEMIBOLD 14 pt

Style guide

Magnim dolore te
dipsusto commolore tis
diam, qui blan utpatin
henim nisciduisl del
dignim ex eniamet, verit
am dionsectet pratet nit
eugait vulla feugait aut
velendreet praesse do
commodo ex erostrud
erit, sum quisl ut il elissim
elendre cor adignis ad
do od miniat nis eugiam
ipsuscipit volortie dipit
ver alissit init praessi.
Volore consequisim
dolesecte modoles
equam, sustrud eros nim
irit iustionse modiati
ssequat, vulla feugiat. Ut

Magnim dolore te dipsusto com-
molore tis diam, qui blan utpatin
henim nisciduisl del dignim ex enia-
met, verit am dionsectet pratet nit
eugait vulla feugait aut velendreet
praesse do commodo ex erostrud
erit, sum quisl ut il elissim elendre
cor adignis ad do od miniat nis

Typography for print products

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
REACD?!
1234567890
abcdefghijklmnopqr
stuvwxyzoezefiflB¢o
daadaaéeééendodouudd
€CS£Y/891%#
«<([{@,.©}])"»

Magnim dolore te dipsusto commolore tis diam,
qui blan utpatin henim nisciduis! del dignim ex
eniamet, verit am dionsectet pratet nit eugait
vulla feugait aut velendreet praesse do commo-
do ex erostrud erit, sum quisl ut il elissim elendre
cor adignis ad do od miniat nis eugiam ipsus-
cipit volortie dipit ver alissit init praessi.

Magnim dolore

te dipsusto com-
molore tis diam, qui
blan utpatin henim
nisciduisl del dignim
ex eniamet, verit am
dionsectet pratet nit
eugait vulla feugait
aut velendreet
praesse do commodo
ex erostrud erit, sum
quisl ut il elissim
elendre cor adignis
ad do od miniat nis
eugiam ipsuscipit

volortie dipit ver alis-
MYRIAD PRO BLACK 30pt
(]
Myriad Pro
Magnim dolore te dip-

susto commolore tis diam,
qui blan utpatin henim
nisciduisl del dignim ex
eniamet, verit am dionsec-
tet pratet nit eugait vulla
feugait aut velendreet

Odd AVIYAN

1d 2T DITVLI LHOI

1d 6 DITV.LI O¥d AVIYANN

1d 8T @709 O¥d AVIYAN



12 Style guide Typography for print products

ABCDEFGHIJKLMNOP
QRSTUVWXYZ&EACD
1234567890
abcdefghijklmnopqrstuvwxyz
éeééndooouulny
€CSE¥STT%#@
M([{POC™oox£< >0/ [ %ot TE~]])"»
AEHTOYQIABIAEZHOIKAMN
=OMPXTYOXWY(O
1YaénivaBydelnBikA\uvéon
PCOTUPXPWIDOLW
EBIESINbHRKYLIABBIOEM3
MNKIIMHOMPCTY®XUYLLLbbIbIIOA
abBraeX3nnKAMHOMNPCTY
pxuuLWbbibatoAEResiTjbHRAKYLITS
WAV Yy




13 Style guide Layout of business card, letter head, fax letter and envelope

Business card, letter

head, fax letter and o
envelope should ‘*ﬁf“
exactly follow the ° o

indications given here.

EIGE

European Institute
for Gender Equality

6t ottt ey
- P

Svitigailos 11M
1703228 Vilnius
Lithuania

EIGE

European Institute
for Gender Equality

Virginija Langbakk

Director

Svitrigailos 11M
Tel:+3705 2394114 o _

E-mail: Virginija.Langbakk@eige.europa.com

Svitrigailos 11 M -
11-03228 Vilnius « Lithuania

EIGE European Institute for Gender Equality

* Svitrigailos 11M1LT-03228 Vilnius | Lithuanial Tel.: +370 5 239 41401 EIGE.SEC@eige.europa.eu | www.eige.europa.eu
ol N ID. TV.A. LU XXXXXXXX I N® MATRICULE T.V.A. XXXX XXXX XXX TR.C.S. XXXXXXX B XXXXXX




RECTO

VERSO

14 Style guide Technical information for the business card

BUSINESS CARD

TYPOGRAPHY

. Address

Size: Myriad Pro Regular / 8 pt /
leading: 11 pt / colour: Pantone
Reflex Blue C 100% M 73% Y 0% K 2%

The business card printed in a

standard format

(85 x 55 mm) has a border of 7 mm.

(A) The logo EIGE measures the
specified minimum size (25 x
25 mm) without the protection
zone aligned on the border of
7 mm.

@ Name Up from the address block, it
Size: Myriad Pro Regular / 10 pt / begins at the height of 72 mm.

. ) (©) Up from the name and title
leading: 13 pt / colour: PANTONE block, it begins at the height of

Cool Gray 11 C0% M 2% Y 0% K 68% 50 mm.
@The European flag logo mea-
sures 6 x 9 mm aligned on the
@ Title left border of 7 mm and the

Size: Myriad Pro Regular / 8 pt guide below of 74 mm.
@The individual information block

colour: Pantone Reflex Blue has to be aligned on the border
C100% M 73% Y 0% K 2% of 7 mm. °

@ Personal information

Size: Myriad Pro Condensed / 8 pt / leading: 11 pt/ 78 A
colour: PANTONE Cool Gray 11

C0% M 2% Y 0% K 68%

TYPOGRAPHY
(1) : standard format (85 x 55 mm) has a
Website address border of 7 mm. Use colour in 100%

Size: Myrlad Pro Bold / 10 pt / (background /C 0% M 16%
colour: white Y 100% K 0% and for the figures
PMS Reflex Blue /
C 100% M 73%Y 0% K 2%) printed
with bleed of 5 mm.
@The European flag measures
9 x 6 mm; this logo is aligned on
the border (7 mm). AT
(G) The head of the left figure may 11 mm
be aligned on the repair of
11 mm.
; (H) The outside curve of the body
. H of the figure at the right may be
EIGE

The business card printed in a 7. mm

- NOTE: BUSINESS CARD FOR MANAGEMENT

The business card employed by EIGE
management will have a white back, as shown below: :

RECTO VERSO

aligned on the repair of 44 mm.
The leg of this figure may touch
the border on both sides (7 mm).

(1) The website-address is aligned
on two repairs (left 11 mm; right
44 mm)

Virginija Langbakk

T 43005 394114

78 mm

ww gz

ww /

wu 8t

ww /

ww i

wul gt

78 mm

78 mm



15 Style guide E1¢E Technical information for the letter head

LETTER HEAD

TYPOGRAPHY

. Text zone

Justify with last line aligned left

Title size: Myriad Pro Regular / 12 pt/
space after: 3 mm / title colour: PANTONE
Cool Gray 11,C0% M 2% Y 0% K 68%
Main text size: Myriad Pro Light main text
/10 pt/ leading: 13 pt / text colour: Black
100% / break-space: space after 6 mm

@ Footer

Name of Institute size: Myriad Pro Semibold
/9 pt/ space after: 3.5 mm / acronyme
"EIGE" colour: Pantone Reflex Blue, C 100%
M 73% Y 0% K 2% / full name colour:
PANTONE Cool Gray 11, C 0% M 2% Y 0%
K 68%

Address size: Myriad Pro Light /9 pt/
leader: 10.8 pt / colour: Black 100% /
break-line lenght: 2.25 mm / break-line
weight: 1 pt / break-line colour: Pantone
Reflex Blue, C 100% M 73% Y 0% K 2%

The letter head printed in a standard format (A4)
has a border of 13 mm except below where the
border measures 9 mm. The logos have to be set
in 4-colour or PMS except in the case of fax-paper
where it is black (see next page).

@ The "EIGE"logo measures 36 x 36 mm without
the protection zone, aligned on the border
of 13 mm.

The box which will contain the text (aligned
left) measures 148 x 202 mm. The text frame is
placed between the first guide of 57 mm and
the second guide of 259 mm.

@The European flag is aligned on the left border
at 13 mm and below at 9 mm. This logo
measures 20.5 mm x 13.5 mm.

@The address block based between the upper
guide of 274 mm and the lower guide of
288 mm measures 13.7 mm (height) and
148 mm (width).

135mm

36mm

European Instiute
for Gender Equality

vitrigailos 11M I LT-03228 Vilnius I Lituanie I Tel.: +370 5 239
IN° ID. T.V.A. LU XXXXXXXX I N° MATRICULE TV.A. XXXX XXXX X

wu /S
W 65¢
W /¢

ige.europa.com | www.eige.europa.eu

ww /61

ww /61

13 mm

288 mm
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PERSONALISED LETTER HEAD

TYPOGRAPHY

. Text zone

Justify with last line aligned left

Title size: Myriad Pro Regular / 12 pt / space
after: 3 mm / title colour: PANTONE Cool Gray
11,C 0% M 2% Y 0% K 68%

Main text size: Myriad Pro Light main text
/10 pt/ leading: 13 pt / text colour: Black
100% / break-space: space after 6 mm

@ Footer

Name of Institute size: Myriad Pro Semibold /
9 pt / space after: 3.5 mm / acronyme “EIGE”
colour: Pantone Reflex Blue, C 100% M 73%

Y 0% K 2% / full name colour: PANTONE Cool
Gray 11,C0% M 2% Y 0% K 68%

Address size: Myriad Pro Light / 9 pt / leader:

10.8 pt / colour: Black 100% / break-line lenght:

2.25 mm / break-line weight: 1 pt / break-line
colour: Pantone Reflex Blue, C 100% M 73%

Y 0% K 2%

Personal information:

Name: Myriad Pro Semibold / 9 pt / leader:
10.8 pt / colour: Pantone Reflex Blue

Contact information: Myriad Pro Light /9 pt /
leader: 10.8 pt / colour: Black 100%
Department Name: Myriad Pro Bold / 9 pt /
leader: 10.8 pt / colour: white

The letter head printed in a standard format (A4) has a bor-
der of 13 mm except below where the border measures 9
mm. The logos have to be set in 4-colour or PMS except
in the case of fax-paper where it is black (see next page).

@The“EIGE" logo measures 36 x 36 mm without the
protection zone, aligned on the border of 13 mm.

The box which will contain the text (aligned left)
measures 148 x 202 mm. The text frame is placed
between the first guide of 57 mm and the second
guide of 259 mm.

@The European flag is aligned on the left border at
13 mm and below at 9 mm. This logo measures
20.5 mmx 13.5 mm.

@The address block based between the upper guide
of 265 mm and the lower guide of 288 mm measures
22.6 mm (height) and 148 mm (width).

(E) The "EIGE" logo measures 36 x 4 mm / color: Pantone
Reflex Blue.

The personalised letterhead is employed
when additional information is required
to appear on the page. This information
consists of the department name and

e

135mm

the personal contact information.

ww 0S¢
ww G9¢

wuwi /g
ww g9
wuwi /el

13 mm

European Institt

for Gender Equalit

Pvitrigailos 11M I LT-03228 Vilnius I Lituanie 1 Tel.: +370 5 239 ige.europa.com | www.eige.europa.eu
IN® ID. TV.A. LU XXXXXXXX I N® MATRICULE T.V.A. XXX XXXX (XXXX B XXXXXX
john Doe email: john.doe@eige.europa.eu | Tel: +370 5 239 41 T2 ¥Tax: +370 52394114

288 mm

wui /el
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FAX-LETTER

TYPOGRAPHY

. Text zone

Justify with last line aligned left

Title size: Myriad Pro Regular / 12 pt /
space after: 3 mm / title colour: Black
100%

Main text size: Myriad Pro Light main text
/10 pt/ leading: 13 pt / text colour: Black
100% / break-space: space after 6 mm

@ Footer

Name of Institute size: Myriad Pro b .
Semibold / 9 pt / space after: 3.5 mm / &Eﬂﬁﬁl”ﬁﬁ“
acronyme “EIGE" colour: Black 100% / full
name colour: Black 100%

Address size: Myriad Pro Light /9 pt/
font leader: 10.8 pt / colour: Black 100% /
break-line lenght: 2.25 mm / break-line /
weight: 1 pt / break-line colour: Black 70%

ww 65¢
wwi /¢

wwi 19
Wi /61

3mm

The fax letter head printed in a standard format (A4)
has a border of 13 mm except below the border
where it measures 9 mm. The logos have to be set
in black.

@The“EIGE”Iogo measures 36 x 36 mm without
the protection zone, aligned on the border
of 13mm.

The box which will contain the text (aligned
left) measures 148.5 x 198 mm. The text frame
is placed between the first guide of 61 mm
and the second guide of 259 mm.

@The European flag is aligned on the left border
at 13 mm and below at 9 mm. This logo
measures 20.5 mm x 13.5 mm.

@The address block based between the upper
guide of 274.5 mm and the lower guide of
288 mm measures 13.5 mm (height) and
148.5 mm (width).

wu /61



18 Style guide =& E Technical information for the window envelope C6/5 (114 x 229 mm)

ENVELOPE C6/5

TYPOGRAPHY The envelope printed in a standard format (C5/6)
114 x 229 mm has a border of 15 mm. The logos
Address size: Myriad Pro have to be set in 4-colour or PMS
Regular /8 pt / leading: 9.6 pt (%) The "EIGE" logo measures 36 x 36 mm without
/ colour: Pantone Reflex Blue the protection zone, aligned on the border
' of 15 mm.

0 0 0 0
ST /SN U X203 The address block begins at the height of

90 mm and ends on the border of 15 mm
(horizontal guide at 105 mm).

@The European flag is aligned on the second
guide from the left at 54 mm and below at
15 mm. This logo measures 13 mm x 8.8 mm.

ww g|
ww 1§
ww 5
ww 1z

5mm




19 Style guide =& E Technical information for the envelope C4 (229 x 324 mm)

ENVELOPE C4

TYPOGRAPHY The envelope printed in a standard format (C4)
229 x 324 mm has a border of 15 mm. The logos
Address size: Myriad have to be set in 4-colour or PMS.
Pro Regular/ 8 pt/ leading: (») The "EIGE" logo measures 40 x 40 mm without
9.6 pt / colour: Pantone the protection zone, aligned on the border
f15 .

Reflex Blue, C 100% M 73% o } A
Y 0% K 2% The address block begins at the height of

© © 61 mm and ends on the second guide of

70 mm.

@The European flag is aligned on the second
vertical guide at 58 mm on the same height
as that of the address block (first horizontal
guide at 61 mm and the second on 70 mm).
This logo measures 13 mm x 8.8 mm.

ww g1
wuw g

ww 60€

5mm
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GRAPHICAL ELEMENTS
FOR DIFFERENT SECTORS

Good Practises

07 o)
V ‘) , ' lo . C=0 M=40 Y=100 K=0
C=0 M=0 Y=20 K=10

Q Communications
/I . C=15 M=0 Y=100 K=20

O/Mo
. C=48 M=5 Y=100 K=40

Network & Experts Forum

C=5 M=15 Y=100 K=5

C=10 M=0 Y=50 K=0

Gender-based violence

C=40 M=10 Y=0 K=0

. C=70 M=40 Y=0 K=30
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GRAPHIC PRINCIPLES

These graphical elements are to use in connection of the different activities for the cover as for inside pages. On backgrounds colored in
one of thes categories you have to use the logo in white.

Please note that every graphic got assigned a specific color code. This has to be respected. The cover and the inner part has to be adjusted
to the respective color of the logo. Every logo consists two colors from the same spectrum, if more nuances may be needed from the
same spectrum of colors that are generated by a value between light and darker color, or standing outside each generally darker or lighter
values can be generated.

European Index
of Gender Gaps

. C=59 M=44 Y=10 K=0
. C=30 M=25 Y=13 K=0

Gender Mainstreaming

C=1 M=5 Y=25 K=0

. C=25 M=23 Y=52 K=20

Beijing platform for Action

. C=50 M=15 Y=40 K=5
. C=65 M=25 Y=31 K=25

Resource and
Documentation Centre

. C=0 M=30 Y=100 K=0
. C=10 M=32 Y=66 K=30
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Printed publications

San utet al
veliquisim
niatio tatu
ad tat la faciduis:

*.EIGE

Annual Work
Programme

2010

San utet aut laorpercipit

* EIGE

ad tat la faciduis:

* EIGE

Annual Work
Programme

2010

et

COVERS
EXAMPLES

GRAPHIC PRINCIPLES

The conception is built on graphic principles
ensuring coherence with all type of format.
The logo's clipping path or figures, brings a
distinctive identity and reinforces the covers'
visual.
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Technical information for brochure A4

I G = urojeur

margin =5 mm

San utet Ut laorpercipit
eliquisi @amco my
niatio tatuemnstis nit Ut lor

iad tat la faciduisi.

RefEige Date en cours

acifiysma{(t ad et pfatem
usci tielcorullan
ki tat.

um iri

5. Er irillandigy
I

iuree

Sed enibh eriurg diat. Duis| endreefursan vero dionse

nagna faccumr ndre feui
jolorti onsequat| O esendipit prat|
uam dipit ut luta

Molutet, quisit velit Iftem aut luptat, cpns
fenim nos dol digna comr
ula alit lore cilluptat vullu
olor acing enis| edjip ex euguero d

m nonsequ n

utpatuer ip esequat prgese diam autate

olgre ea con hendigsurh at. Ut augiamet

\Bliquamet ¢ veliquat lisi

feu feuitat. Feu nonummy nos

olorfin Henit nulla autat.

atie magnim aut e

margin =5 mm

EIGE

Eufopean Institute
lGender Equalty

WU G = uibrew

GRAPHIC ELEMENTS MANAGEMENT

(») Title on cover
Size: Myriad Pro regular /30 pt / leading 28 pt for publications in
the most common formats (A4, 210 x 210 mm, leaflets, etc)*.
Logo’s clipping path or figures on cover
Apply “Normal”mode with the effects palette, with a 50% opac-
ity on the background visual.
The background visual is also imported in
the logo’s clipping path without applying any effect, just to
reinforce the visual.
@ Body text on back cover
Size: Myriad Pro light /10 pt
for publications in the most common formats (A4, 210 x 210
mm, leaflets, etc)*.

@ Title on back cover
Size: Myriad Pro light /20 pt
for publications in the most common formats (A4, 210 x 210
mm, leaflets, etc.)*.

@ Logo on back cover
The logo is positioned on the leftmost columm, 45mm from
the bottom.

@ EIGE contact information and barcode
The contact information is positioned on the bottom of the
leftmost columm.
Size: Myriad Pro light /7 pt / leading: 8.5 pt
The barcode is also aligned at the bottom, on the third column
from the right.
@ European flag on cover
The European flag must be positioned
on the columm defined at the creation of
the document, at the bottom to the right.

*For other formats, make sure to stay proportional.

Titles and visuals
management

on cover

GRID SPECIFICATIONS

Page size

Top margin

Bottom margin
Qutside margin
Inside margin
Number of columms

Gutter width

210x 297 mm
15 mm

12.5 mm

20 mm

20 mm

6

5mm




24 Style guide

Technical information for brochure A4

30 BGES Amnual Report 201

EIGE Stakeholders

and Partners

EIGE's stakeholders?

The pooling of efforts and knowledae fr the promo-
tion o equalty beteen wormen and men i cruca or
EIGE because ' our business and we continualy stfve
1o collect and disserminate the best and most innowa-

Tohighigh the

Women's Day, EIGE organised and hosted a seres of
eventsonBMarch 2011.0nhissameay, EIGE launched

Seyran Ates, who was being featured n o
Inspiing Europe calendar for the month
The request for nominations for the Womer

e el

t 8 March duing I o

heldin Hungar,

ihrough which o share competence and experience sa
paramounttaskfor the nstute,and the underpinring of
ihiswas done n 2010 Trroughout 2011, EGE continued

the Councl at e tme.

25 2011 marked the 100th anniversary of nternational
Women's Day, EIGE published a s of ‘100 Inequa-

other eevant organisatons.

ties' ve are sl a long
wayfom achieing gender equalty. Web-monitoring
showed thatthe st atracted quite a degree of nterest

Thoughout 2011, 6GE dated a number The'100 ne
of equests for siakeholders  qual blshecviaIGE
ersted in EGE workond arequiar bass,

in promoling equalty between woren and men in
Europe. For example, he European Women's Manage-
nd o

Usg he 100 ncualtes 3 0 ppruniy o e

ment

i, ish and Amer

Insitute.

womer
can)as wellas Dr Gieché Puanecene, Associte rofes

Kl

sorat the Virus Uriversiy. This group o dstinguished  One of

persons commented on EIGE st of 100 Inequalies
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the firstprojects launched by EIGE through the
FRAGt contractwas a Review Senvice o EIGE database.

fespective counties. At this event that was held at the.
Insttute’s premises n Vinus, IGE produced a video,
marking the event and the contrbutions o s guests,

| extiiconat e europeanparament |

YouTube, Face-
book)and our webste

Between 31 January and 4 February, EIGE partic-
patedin the exibiion for allEU agencies (4 at the

Already in 2010, EGE

This gave EIGE an adhanta-
‘geousopportunty o demonsiatethe relvance of

ments (memoranda of understanding) with s sister
agencies: European Union Agency for Fundamental
fights (FA) based inVienna, urofound, based in Du
lin and OSH#, based n Bibao.

gE

Assering tsef i s new environment, EGE partici-
patedin the th Fundamental Rights Plafor Vieeting
in'Vienna, hosted by the FundamentalRights Agency,
1o present the nstituteat the loor s yours session,and
10 netvork with the 180 cvl sacity organisations hat

25 well s to improve the common undersanding
of what the EU agencies do and why they exist.
The Institute operated a stand at which EIGE staff
fespondedto enquires, provided nformation about
EIGE s mission and actvte o nterested parties
Inthe marginsof he exhiton, IGEorgarised par-
alel meetings with Parlamentarians and acvisers
fiom various political groups a well as met with
the sectetara of FEMIM Comitee and with the
European Commission on the subject of gender

opportuntytojoininona ramework contact with FRA,

mainstrearmin
‘opportunty to meet new people, primarly siake-

vith s EU-wide network of ontact points for data col-
fecton (FRAY). T

b i LS

buiding it own capacity o work with a common net-
ok establshed for FRA and EIGEin September 2011,

the inclusion
Justce 0G.
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inthe labour market

Highlihts forthe Insttute n 2011 include s frst two
published reports or the Polsh Presidency of the EU

The report shows that notwithstanding the fact that
there has been significant progress in the extension
of parental leave n Member Sates, women account

Councl ) ly-December 201) and or ch Do for thmaory o rcplents o pretlewv, s
fparental
and i w Je ight), and not wellpaid The

vias based on background informaton cal-

men s compaed i that locted 10 employed
of

processing by EIGE (for  descripton of the study see
‘Annex3), Tns reportincludes the mainlegisative and
policy developments at EU level concerning mater-
iy, paternity and parental leav, th latest available:

ok e iyt o gencer ey

Many children under three sl ack childcare:

P o
spentonpaid and unpaid work, and or theace

had reached the Barcelona target (%) of 3 % or the

also the use of available childcare services in th
Member States. These issues are expressed as quali-
; dopted by

G proviion offor ot chikdren under three

Jears oc Nine other EU Mermber Sttes hd proviced
places informa childcarefor less than 10 % o chidren
three.

the EU
Coundil

EC
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50+ hours, 2009

3

129 hours

Barcelona target

Percentage
B85 38

I 30+ hours

ATz sC 0 W B T AT LT R e

Theimporance o provdng ool and oot

e AR s B W UKPTE LS O

Women are the main receivers of long-term

) Wember States due o

thei longer e
e of their lives spent In good.

Gender equalty.

vy offormal chidre o s o0

health

Furthermare, the care wark s cared out mainly by
o The care

ork - wormen,

bi 0affect the capaciy o rec-
oncie work,

Furthermore,parents face everincreasing dificuies

ey people s generaly estimated o be around 10%

when it comes o prvate and
oty s whichcan beexpaned by nconsitencis

hours A lac affordabl

ting and keeping ajob, P
gender equalty process.

ity LG
ot awareneson hemporance ot econdtionol
work famiyand private e o the achievement of gen

During recent years,the care for the elderly, espe-
Calythe dependent elderly has gained an increased
relevance and importance at EU level. The research
shows tha the vast majortyofcare fo the dependent

Stonger gender mainsrearing s ecommended

g
development implamentation, maritoring and evalua-

e, children, rel-
atves) or frends or close neighbours The estimated
average rate of dependen eldery peaple eceiving
formalcare ninsitutions in the EU-27 i around 14 %,

data, stonger cooperation among the key players n
data collection s suggested.
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All resources under one roof

EG

EGES Annualfepon 2011 EIGE 27

EIGE internal expertise

Under the RDCs second pila s EIGE's Knowledge.

centre! 11 the bran of
dissemination of processed
1 EIGE research,and e
o0d pracices on gender

EIGE' resource and documentation centre ()
The s esouce and Documenaion Cente
erve as 3 unigue ing users
5 re
fek o gender equalt ' -
tion on gender s diffcut,Severl re-

e [ e

= rriay
aretyof sources, and he nfomation o cata s it
o campare: s not harmonsed. Thus,EGE has et out
upon demand: ’ mationand iews canbe exchanged (he third pilan .

the Eutopean Network on Gender Equaiy)

Wiin the st pila ofthe RDC, EIGE expanded the.

o mm‘ wutum < aranged by counyues
rganiati

The Ewopean q
e e
vt by s e . e Lyt ot of CE s b
g ettt an fommanen st v o sparmentes of i e v v
e itectel, G G beabeto mects .
i
ressni oo sored e y oo te et
st TisproR wotkbegan
il ) ik e
ccehey mong EGE et
v i 2015, ceuciop
fosewcning e mo T
s prject e g one
iechca nuage et nd i 012
e aerentpanar vy syarmsand
I EGES e catdlagieeving seches and st
o o RDCS s
i sy s proect stabished e bass for he 9
tegorsaton and clsfcaton of e esurces v

ableatEIGE anditenablestheusrto conduct sarches

or materis

and information among the coliections

ofalofhe partner braris and documeniation cenires
reughbe s o s ne e s rerce s

vely by

s e o 0 MAZOE e bkt
u

tysqender documentaton cente, Cifemmes,
m and Aleta All parinrs, with the exception

T Femes e e N o

BROCHURES
EXAMPLES

Vertical double pages A4

GRAPHIC PRINCIPLES

The overall design of the brochures needs
to be clean and make for an easy read.
The designer must keep in mind that the
visual elements must support the text and
not vice versa.

A good example for this is the EIGE Annual
Report (pictured here). The generous use
of white space, coupled with numerous
boxes containing quotes and factoids
and the employment of charts manage
to synthesize an otherwise linear and
cumbersome text.

Pictures have a seccondary and supportive
role and are used both for their content and
for decorative purposes (albeit with some
restraint).

The use of color is consistent throughout
the report. The color palette is limited to
a few swatches in order to give the report
a sober and professional look.
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MARGINS

Vertical double pages A4

mm 20 mm

Page size

Top margin
Bottom margin
Qutside margin
Inside margin

Number of columms

TGl

Gutter width

Baseline grid
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Gait ad digna feugait nullandre commy
nos ad dio eu faccum dolum zrit laore
feugait nit prat adiamconse feu
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0s augait at Um
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ent lum nim vul

mc

onum dipsusc

liquis nulla faccun venis autat at, sisisi exeragsecte feuiscil duntdoldrpe raestrud tat Fquisse dolore con ulla faccym adiam velessit
luptat iure doloreet wit dolenisl utpatis ey feugait, con henim dq odp dit et ilit velit verdj erdt, consequi bla feufeugiam duisi

to essi | um volo sismodo lestisi euguey ing et, sit ullaor sisl edis adionsecte consed roldreriure do duipis npnulpute velit
lolumsandio dolarting et eugait iriliqu amcgnsequam, conse volofe min et lum ipsurp ver sit lore exer sed dignd faciliquisi eu feu
faccumsan ex ea dm voluptat praesectemn dolorper il utat nibh essim iril utpat:

trud modiarr utpatie feuis nulluptat. lgna amet alit ulla feu feum adiam, corerde ssequipisim zzril dolpbote modolor
rcidunt luptat Da et hullam augait auggait inim dolor ametuny zzait lumsandreet ali aciliquat alit loboremljpisiniamet, sum

ummodipisi erolod|do erilit accum

diam eu feu facidun

iliscillan ulluptati

le

el ea conumm

ia

consenit at e;

tuero od te faccimiquis am, consed

nt

is ex ex et vercills n

lla feum aliquati

aortie duismale:

fo¥al

n veliquisim ad

rcinis ex essenin etjwis nis ad min vel

it

el delisi volessenis af

m del eriuscil ylla alit laortie tie corero odo commy duis delissisi. | enjbhlet, susto enit ipis alis pulla feugue
postrud del dunt luptat. ey feugait nulla comjmod etue te eughit inim ipsum do
onumsandit dipleugait, sent loborem eugiam, consect
at. Ectem nostryd tat. Ud eugue coref inis alis nis non tuerit wisl ex enfscidui blaorem quat Wi
ilputpatem ipisi landipit utpatue malor fliquisci blaorpera) a feugait adiam jn henit luptat
el eumsan essequi smodignis nullao: inim velit lor
lismodit alismod ionsent augue eleseiquilbla conulputpat ui bla faccum zrit dipsum irit delit, venibh eliscil et
Corer si bla alis ad tiq odiatum molobare eugait iriure
tumsan dreros nim pa con velis enim/qugmcommy non Ut amc el dol dig el jure feugiat
ent accum erit, onsed magniam inigmet nisit nostrud praessit praestie dol dolortionsed esed
etum veniscil dolorgrat amet lor si iat. Lore n velesto ¢ ibh er
isl iure magna commy niamc euis it nostrud dolorerog augait at. Um vefaesent lum nim
postrud tin euisi er si ullamconum digsusc iliquis nulla facqumivenis autat at.
isisi exeraesecte feujscil dunt dolorpelraestrud tat Fquisse
lenis acilit, quipis nulput lobor sed tat. Dipisisi Sit irit olore con ulla faccum adiam velessit Juptat iure doloreet
lit wis ex exer sith efigiamet lore velit lorper sim dolorer is dolenisl utpatis el feugait, con hemim|do odo dit et ilit
ugait velesto dojorém nostrud deliguat. elit verci erat, copsequi bla feu feugiam duisi
[et, veliquam, consequ amconse consenisis nulla faciduip to essi Lum volor dismaoda lestisi euguet ing et, sit
t, quat ullam numsan volum velessed malorper sed del ullaor sis| euis adibnsecte consed molgrerjure do duipi
tpatum sandre dlelastrud dolorer cidyint esto comm onulpute velit dplumsandio dolorting etleugait iriliqu
um dolortie vel do do diamcommod minciduipis endre. mconsequam, conse volore min et lum ipsum ver sit
e magna augue tonullutat. Met la commodo leseni ore exer sed digna faciliquisi eu feu farcumsan ex ea am
digna faccum injheniatem iureet ipissequam quisi oluptat praesectem dolorper il utat njbhlessim iril utpat.
um iureet nos Numlipsuscipit prat nullagr init irjustrud Ostrud modiamcon ytpatie feuis nulluptat. Igna amet alit
od tat lore magna facilit nullam del ytet|praesse lla feu feum adigm, corerae ssequipisim zzril dolobore
uametu msandre commodignim dit hiamconulla odolor ercidunt luptat. Do et nullam|augait augait inim
accum zzriliquis horjum zzriurem ex gx efio odo ex enit lolor ametum zzit lymsandreet alis aciliquat alit loborem
d et iriustrud eulfaccummy nim duntleugiam vero pis niamet, sum hummadipisi ero od do erilit accum veli

dion eugait do gditlamet ulpute tat |
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it iliscillan ullupta
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TEXT AND VISUALS
MANAGEMENT

Vertical double pages A4

TYPOGRAPHY

The Myriad Pro font is the OpenType version
of the original Myriad font, including Latin,
Cyrillic and Greek characters thus gathering
all European Union 23 languages characters.
It also offers a very good readability, in large
or small format, which makes it perfect for
the production of diversified media.

TEXT MANAGEMENT

Text columns can be freely positioned inside

the “text margins” but imperatively on the grid,
according to the document width and
information (texts) or visuals (photos, illustrations,
maps, tables, charts, etc.) which make up

the document.

(%) Top text margins and pages numbering
Size: Myriad Pro light /10 pt
for publications in the most common formats
(A4,210x 210 mm, leaflets, etc.)*.

Title
Size: Myriad Pro light /32 pt / leading 32 pt for
publications in the most common formats (A4,
210x 210 mm, leaflets, etc.)*.

@ Subtitle and body text
Subtitle:
Size: Myriad Pro Semibold /10 pt
Body text:
Size: Myriad Pro light /10 pt
for publications in the most common formats
(A4, 210 x 210 mm, leaflets, etc.)*.

@ Footnote
The footnotes are not positioned on the grid.
Size: Myriad Pro light / 7 pt
leading 8 pt for publications in the most com-
mon formats (A4, leaflets, etc.).

*For other formats, make sure to stay proportional.
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GRAPHIC ELEMENT MANAGEMENT

Graphic elements can be freely positioned on
margins defined at the creation of the document.
A graphic coherence needs to position no more
than one small element on a double pages

margin.

For other formats, make sure to stay proportional. )

Bl

15mm

THE LOGO'S FIGURES

Effect applied on the logo figures
Colour:

the figures usually must be white.

Apply the “soft light” mode with the effects

palette, with a 100% opacity.

VISUALS MANAGEMENT
Visuals must be positioned between
the margins defined at the creation
of the document. They can be freely
positioned between the margins
but must imperatively be aligned
on the grid.

8 Layout brochure

31% 40%

e 58%

13%
j—

12%

ent wis ex ex et vercilis nulla feum aliquatissi blaortie
duismolesto con veliquisim ad ercinis ex essenim et wis nis
ad min velit vel delisi volessenis am.

Ut lut at. Cummy num vel ea consent duiscil utat, cor at.

Adip euisi te vulput estrud tet, sum delestio el dunt
doloreet vulla facin vel ero odit ulput amconullam zzrilit
nis autpating eugait alismolum zzrillan volorting enim
zzriiquat iure consent ad tat dio eugait numsandipsum
iriuscip e irlisse magniam, volessenis am, senibh eugait
in utpat alt vullam et ulla facilla conse magna core facidui
tiscil ulla con henat lortisit, quatem quat loborperos
augueriure consequam, volesto diam pit wisse conse

2 Layout brochure

Contents

01 Introduction
02 volorem dolorer

06 Ectem nostrud tat.

08 Corer si bla alis ad tio odiatum

10 Magniam iniamet nisit nostrud tetum

14 Quamcommy non hent accum erit

16 Breros nim ea con velis

20 Minim velitlor alismodit

28 Blandipit utpatue molor

30 Molobore eugait irure etumsan

34 Non ulputpatem ipis blandipit

36 Technology Magniam iniamet nisit nostrud
38 Global consed nisit nostrud

H
H

45 Sustainabiliy dreros nim ea con velis

46 Health and Safety

48 Exumsan dreros nim ea con velis

50 Corporate Social Responsibilty

54 Corporate Magniam inamet nisit

58 Principal iniamet nisit nostrud tetum
blaorpero del eumsan

Xer aci vlorem dolorer usciluam vel. quats smolor
sequisdolorpero o, sendre commodiam, suscpis acip
exercing e, consequatnis eum stefuissequat
Eleuguerl aeraestud tat.Cinim et fpsumsa dreetue.
exersesequatcolum dolute dolendre ta.Duis del ert
autpatincila feugat it alt nllan e faceums andrerat.
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YOUR TEXT Sensc i + B Soric i 2

magnisc incinis ese min ute vel ut in erci tat nulputatisi.

Ud dignibh elese do odoloborero eugait atueriureros
adiam, velisci te do od elit wis acillam quatuer ostrud
magnit ip et vendiam in volobore faci eugait am aut volore
magna feugiat, Ut iiquisi. Rud modolobor incil utpat
velenibh eumsan hendre feuis ad mod tis ex eu faccummy
nonsecte te tat dui blan et at.

Duis delit ad tet praesequamet lor susci ea ad euissecte
consequat volesequisse mincillum veraestrud mincilit
amconse ctetuer summo diamet wis ad tat. Ommy nim
ift, coreraessit vulputpatet adio odipsum illan eui blaorem
ing ea consed et vullan vel eleniate velissed tem am dio

o leni isi blandrem
delent non utet acip eros dolorem ipit utat.

Odlamco nullandigna adit in henim dolorpero estin velit
wis eu feuissis nullam accummy nonulputpat, sequis
eum do exer summy nonsed tismolore eraessi blandrer
am, sustrud molore ming ea faci elis acipit dolor alt

do esequis diam augue et velit wis eniam, velesequipit
utatummy num it veliquatummy nissequat venim
zzillum aliquat

liquat. It ad erat, veriuscilt nis at eniscil eum zzrit adit
iure volore min volesenit, sequam nulputpat adip ex et
am eugue tate tie core feugiatum ilit inci essim dolor

augiamc onsecte voluptat, quip et aliquisi blaor si
Idunt euguerit nonsectet augait adipis aute ming
exerosto odolestrud dolobor sum aliquip eugue
facin verci tio dip et lum

Mincing elit am, quipsustrud et wisim ercidunt pratin

ut lorero dolutem delendre consed magna adipit aut
irliqu ismodoluptat in veliquat eum rl ipsusci ncidunt la
feugiam, commy non ut wis nullan veliquat inibh ex estin
ullam, commodi psusto delit nit

Doluptat ute endrer ip er lit niamet wisl ulput am, consed
delis. Xeros niscipsumsan vulputat. Duipisseniam alit
ad tincipisi lortism odolor ilamcor sustisi. Obor sectem

od min vendre dolor augiamec Onullamcore veleniam,
quisi blandrem nonsequam delent non utet acip eros
dolorem ipit utat.

Odiamco nullandigna adit in henim dolorpero estin velit
wis eu feuissis nullam accummy nonulputpat, sequis eum
do exer summy nonsed tismolore eraessi blandrer am,
sustrud molore ming ea faci els acipit dolor alit do esequis
diam augue et velit wis eniam, velesequipit tatummy
numlit veliquatummy nissequat venim zzrilum aliquat
lliquat. It ad erat, veriuscilt nis at eniscil eum zzrit adit iure
volore min volesentt, sequam nulputpat adip ex et am
eugue tate tie core feugiatum it inci essim dolor augiamc
onsecte min ulla autatet wismod magnit voluptat, quip et
aliquisi blaor si

Idunt euguerit nonsectet augait adipis aute ming exerosto
odolestrud dolobor sum aliquip eugue facin verci tio dip
et lum alis accum dunt ad mincing elit am, quipsustrud et
wisim ercidunt pratin ut lorero dolutem delendre consed
magna adipit aut irliqu ismodoluptat in veliquat eum

il ipsusci ncidunt la feugiam, commy non ut wis nullan
veliquat inibh ex estin ullam, commodi psusto delit nit
doluptat ute endrer ip er it niamet wisl ulput am, consed

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Praesent vel dui dolor,

ut congue enim.
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delis
Xeros niscipsumsan vulputat. Duipisseniam alit ad tincipisit
lortism odolor llamcor sustisi. Obor sectem vulput nisit
elent lum voluptat eu feu feuguer ciduisit am zzriure
consed dolor secte ver sectem dolut la consed el utet ex
estio dolobore te dunt lumsandio eu facin henit velit it
wisiscipit accumsan exercidui blaoreet amconul lutat.

Onsequissis acip er aci eratum ercidunt utetuerosto
esse minibh incilit dolor suscincilla veliquisis.

Dolorti smodolor in ut pratuercinim nonse exerosto odion
volorem accum veliquisl ea feugait lut am, conse edis
exercilis augait ipsummy nummolenim nibh el ulla feuis
ametuer senim velis ea coreet, core consequis delesectet
lum veraesecte ero diam quis eliquat. Ut praesto odolore
consectem augait acipit lum irit augait am, sisl doluptat irit
aliquat.

Oborem deliquisi tat, quismod olorting ea faccum adion
erostrud magna faccum ipit accummy nit, core dolorpe

rcilit nim eliscilit utpat praestrud ex enibh eu faccum dunt
accum veliquamet am non esed te magnis do con heniat

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Praesent vel dui dolor, ut congue enim.

Class aptent taciti sociosqu ad litora torquent per
conubia nostra,per inceptos himenaeos.

Nam lacus urna, porttitor ac consequat

Lorem ipsum dolor sit amet,
consectetur adipiscing elit
Praesent vel dui dolor,

ut congue enim,

Class aptent taciti sociosqu
ad litora torquent per
conubia nostra.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Praesent vel dui dolor,

ut congue enim.

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Praesent vel dui dolor, ut congue enim.
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itpatue molor iliquisci blaorpero de t auguer justi dolore doloreet; trud modiamcon utpatie feuis nulluptat.
umsan essequi smodignis nullaore mini uat. Iduis delid| C et, susto enit ipi gna amet alit ulla feu feum adiam, corerae
= elit lor alismodit alismad ionsent augue lis nulla feuguehs—efgait nulla commox equipisim zzril dolobore modolor ercidunt;
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io odiatum molobore eugait iriure etumsa tuerit wisl ex eniscidui blaorem quat wi metum zzrit lumsandreet alis aciliquat alit
reros nim ea con velis enim quamcomm a feugait adiam in henit luptat. oborem ipis niamet, sum nummodipi
non hent accum erit!, consed magniam era od do erilit accum velis adiam eu fet
niamet nisit nostrud tetum veniscil dolorerat ui bla faccum zrit di irit acidunt iliscillan ulluptatue vel ea conummy
i met lor si mc vel dol di iam, consenit at ex etuero od te faccu
|iure feugiat it praestie uis am, consed ent wis ex ex et vercilis null.
5 s A isliure magna commy niam 1ol dolorti d niat. ‘eum aliquatissi blaortie duismalesto cor
alg = llam euis nostrud tin euisci er si eliquisim ad ercinis ex essenim et wis ni

it nostrud doloreros augait at. Um veraesent

d min velit vel delisi volessenis am.

lenis acilit, quipis nulput lobor sed tat.

um nim vullamconum dipsusc iliquis null

ipisisi. Sit irit alit wis ex exer sim eugiamet|

accum venis autat at, sisisi exeraesecte

't lut at. Cummy num vel ea consent

are velit lorper sim dolorer augait velests

euiscil dunt dolorpe raestrud tat. Fquisse:

uiscil utat, cor at.

dolorem nostrud deliquat.

lolore con ulla faccum? adiam velessit luptat

ure doloreet wis dolenis| utpatis eu feugait;

dip euisi te vulput estrud tet, sum delestio

Voloreet estionsectet lam commolor

Tet, veliquam, consequ amconse consenisis

an henim da oda dit et ilit velit verci erat,

| dunt dolareet vulla facin vel era odit

dolobarperci del iniamco nullandre magni

ulla faciduip et, quat ullam numsan volu

ansequi bla feu feugiam duisi
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elessed molorper sed del utpatum sandre

ugait alismolum zzrillan volorting eni
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Text management

Vertical double pages A4

TEXT MANAGEMENT

Text columns can be freely positioned inside the
“text margins”but imperatively on the grid.

@Top text margins and pages numbering
Size: Myriad Pro light /10 pt

@ Subtitle and body text
Subtitle®:

Size: Myriad Pro Semibold /10 pt
Body text*:
Size: Myriad Pro light /10 pt

@ Footnote

for publications in the most common formats
(A4, 210 x 210 mm, leaflets, etc.)*.

Title
Size: Myriad Pro light /32 pt / leading 32 pt for
publications in the most common formats*.

The footnotes are not positioned on the grid.
Size: Myriad Pro light / 7 pt leading 8 pt for
publications in the most common formats*.

*For other formats, make sure to stay proportional.
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European Institute

e Manum te faut Ox nimpra
EIGE potercere dignafacum dolum
ooy zrit laor egait \Weudeum.

www.eige.eu

Vertical poster

POSTERS

Important notice regarding posters and
other large format promotional media

Given the fact that these media include a lot
of information, the rules regarding the title
(text size) can be adapted.

If these media are related to an event with its
own graphic charter, it is essential to keep, if
possible, a maximum of elements from the
Directorate-General for EIGE Development's
graphic charter such as the grid, the margins,
the white figures and the flag.

Examples
of Publications

in the most common formats

Postcard

Leaflet
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Bejing Pl v Act men and th

Gender Equality and Climate Change

Ll Main
findings

Introduction

“The 4" World Conference on Woren, held in Bei
ing in 1995, officially acopted the 8eijng Declara
tion and Platform for Action for Equality, Develop
ment and Peace (8P1A). The BPA outlines strategic
objectives and actions to be taken by the inter
national community, national governments and
il society for the promotion and protection of
human rights for women and the gil child as in
alienable, integral and indivisble elements of uni
versal human rights and fundamental freedoms of
all women throughout their v

By signing up to the document, the 27 Member
States of the European Union (EU) offcaly ac:
knowledged their responsibilty for taking action
o implement the BPfA and undertook to mon:
tor and report on progress in each of the areas of
concern. Although primary responsbilty for the
advancement of women lies with national govern-
ments the EU was involved in drawing up the Ber
ing Declaration and supports its Member States n
taking action.

Since 2010 the European Insttute for Gender
Equalty (EIGE) has been supporting the Presiden-
cies of the Councilof the European Union n the.
follow-up to the BPFA. Denmark, which holds the.
Presidency of the Council of the EU during the
first half of 2012, decided, in cooperation with the
Commission, the High Level Group on Gender
Mainstreaming and EIGE to review the area enti-
tied Women and the Environment focusing on
gender equality and climate change and thereby
10 propose indicators n this area. Twa impartant.
dimensions of abjective K1 have been considere
wornen’ participation in limate change decision-
making at the national, EU and international levels,
and the proportion of women tertary graduates
in scientific and technical fields related 1o climate
change.

This summary presents the main findings of the
report?

Reviewof the mplementatian i the £ f are K f th Befing Pltform or
ender qualty and Cmite Crange

Women nd e Ensronment

The gender dimension
of climate change

Cimate change is one of the greatest challenges
of the modern era. It s an important area of policy
intervention in the European Union. The EU has
adopted an integrated approach 1o climate and

es will include increased risk of flash floods and
coastalflooding,increased erosion, more frequent
wildfires, extensive species loss, reduced water
availabiity and crop productivity. These geo-phys-

playsa
ening global efforts 1o pratect the cimate. More-
over,the £U s committed to striing for equalty
between women and men in il ts activiies, EU
commitment to gender mainstreaming cals for
actions and concrete measures o that a gender
equality perspective is incorporated i environ-
mental policies and programmes at allevels and
at allstages by the actors involved in policy-mak-

imate change fsa statistcally signifcant variation
in either the mean state of the climate or its vart
abilty, persisting for an extended period. Accord-
ing 1o the Intergovemnmental Panel on Climate
Change (PCO)? there is no doubt that warming of
the cimate system s actually taking place, accord-
ing with the evidence of global average air and
ocean temperatures increases, melting of sow
and ice in the northern hemisphere and rising sea
levels, all affecting natural and human environ-
ments.

Anthvopogenic or  human-induced cimate
change, caused by greenhouse gas (GHG) emis-
sions,is widely acknowledged as one of the great:
est challenges of our time. The expected impacts
of cimate change in the EU include more requent
extreme weather events, high temperatures and
drought (in particular in Southern Europe), retreat
of glaciers and reduced snow cover. Consequenc-

cal impacts wil pact
such as effects on human health and pressure an
economic actviies such as tourism.

In Europe, the energy and transport sectors are
responsible for the bulk of GHG emissions there:
fore they are key to mitigation,or the prevertion
of future climate change. According to data from
the European Environment Agency (EEA)* the
most important soutces of GHG emissions across.
the EU-27 are that of fuel combustion for energy
ransformation, transport, and @ range of indus:
il activites, Aso important are agriculture and
waste It s noteworthy that the share of transport
i overall GHG emissions increased from 138% in
1990 10 20.2%1n 2009,

The EU has taken the lead in developing ambi-
tious cimate change policies and has put in place
various nitatives. In addition to these intatives.
within the EU, interational negotations are taking
place within the UN Framework Convention an
Climate Change (UNFCCC). These aim at an agree-
ment on further commitments and mecharisms.
10 reduce global warming, to cope with its nevi-
table impacts and to provide financial suppor 10
developing countris.

“The gender dimension of clmate change has so
far been reltively absent from these debates and
policy initatives in the EU and other developed

ety an CiteChange

Participation in climate change
decision-making

Besides the various gender dimensions of cimate.
change and ts impacts that were previously intro-
duced, it Is important to address the question of
who determines how the planning and decision
making processes take place, and how research
informs and shapes thern.

Indicator 1

Proportion of women i climate change deci-
sion-making bodies at the national level n EU
Member States

This indicator provide information on the per
centage of women and men in national authorr
ties with the highest level of decision-making
competences typically ministries) i environment/
climate change, ransport and energy policy.
Ministerial positions within three sectors across 27
Member tates (81 instituions) were classfied into
three hierarchical levels of decision-making Level
1 covers the highest levels/positons in the Minis
try (poliical level, Level 2 covers the top level of
manageral or administative deciion-making in
the Ministry, and usually the civi servant who is
the head of the Ministry and Level 3 will cover the
heads of sectoral departments or divisions.

Women are sightly less likely to hold level 1 pos
sitions than levels 2 o 3 only 18.2% of positions
(or 29.0f 159) on level 1 are held by women, whie
270% of postions (or 41 of 15) on level 2 and

276% of posiions or 132 0f 479)on level 3 are held
by wornen.

The indicator shows the extent to which women
occupy posiions relevant for cimate change de-
cision-making, which s an indicator of their overall
role in decision-making. Data s broken dawn into
the three sectors, and the total figure calculates
the sum of all posiions considered n 2011

Atthe national level, wornen n EU Member States
appear o play a greater ole n high-level decision-
making in the environment sector, a5 opposed to
transport and energy. In 2011, women occupied
more than one-third (339%) of high-level positions
relevant to cimate change in the environmental
sector; the respective figure for the transport sec:
torstands at 20.29%,and 17.3% for the energy sec-
tor (Figure 6. The average figure for al sectors is
just above one quarter (25.6%).

The role of women in climate change-related
minisries varies considerably across the Mem-
ber States (Figure 7). Only Finland and Sweden
have equal number of wornen and men (S00%)
occupying hight-level positions related to clmate
change decision-making i the environment,
transport and energy sectors. Other Member
States with figures above the average are Buigarz
Cyprus, Denmark, Estona France, Greece, Ireland,
Latvia,Poland, Romania and Spain.

On average, women occupy 256% of highlevel
decision-making posiions in the environment,
wransport and energy sectors in the Member
States. Women's role i politcal decision-making
(level 1) islower in proportion o operationalor de-
partment head posiions (level 2and 3.

Revewof helmplamentation I the EU of re K ofthe Bljng Plform o
GenderEqualty snd Climate Crange
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EXAMPLES

vertical B5

GRAPHIC ELEMENT MANAGEMENT
Graphic elements can be freely positioned on
margins defined at the creation of the document.
For other formats, make sure to stay proportional.

10 mm

15mm

VISUALS MANAGEMENT

The figures hve to be white. Apply the “soft
light”mode with the effects palette, with a 100%
opacity.

Visuals must be positioned between the margins
defined at the creation of the document. They
can be freely positioned between the margins but
must imperatively be aligned on the grid.
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MARGINS

vertical B5

Margins for vertical
double pages B5.
Turn around margin =5 mm

ww 7|
ww 8¢

14 mm

14 mm

MARGINS

Margins delimit a space used to position
text, visuals, graphic elements and forbid
others. Itis thus important to position them
from the beginning.

GRID SPECIFICATIONS

Page size 176 x 250 mm
Top margin 12 mm
Bottom margin 10 mm
Outside margin 14 mm
Inside margin 14 mm

Number of columms 6

Gutter width 4 mm

Baseline grid 11 pt, start at 38 mm

wwol
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Pit nostrud doloreros augait at, U veraesent
lum nim vullamconum dipsusc fliquis nulla
faccum venis autat at, ssii exeraesecte feuiscil
dunt dolorpe raestrud tat. Equisse dolore con
ulla faccum adiam velessit luptat iure dolorest
wis dolenis! utpatis eu feugait, con henim do
odo dit etlit velit verci erat, consequi.

Esto essi. Lum volor sismodo lestisi euguer ing et,
sit ullaor sis euis adionsecte consed moloreriure
do duipis nonulpute velit dolumsandio dolorting
eteugait iriqu amconsequam, conse volore min
etlum ipsum ver sit lore exer sed digna faciliquisi
eu feu faccumsan ex ea am voluptat praesectem
dolorperil utat nibh essim il utpat.

Ostrud modiamcon utpatie feuis nulluptat.
Igna amet alit ulla feu feum adiam, corerae
seaupsin. zzil dolobore modolor ercidunt
nullam augait augait inim dolor
metim it amsandreet o fliquat alit

fliscillan ulluptatue vel ea conummy niam,
consenit at ex etuero od te faccum quis am,
consed ent wis ex ex et vercii nulla feum
aliquatiss blaortie duismolesto con veliquisim
ad ercinis ex essenim et wis nis ad min velit vel
delisi volessenis am.

Adip euisite vulput estrud tet, sum delestio
el dunt doloreet vulla facin vel ero odit ulput
amconullem zzrilt nis autpating eugait

blandrem

del utetacip

wis eu feuissis nullam accummy

in
Iputpat, d

landrer am, sustrud molore

e !ac\ elis acipit do\orahr doesequ:s clam augue e veltwis enfam, velesequipt utatummy

velit wis eu

i accummy nonu\pu(pst sequis eum do.

CONTACT INFO:

famco nullandigna adit in henim dolorpero estin velit wis eu feuissis nullam accurn:
nonulputpat, sequis eum do exer summy nonsed tismolore eraessi blandrer am, S molore

Gait ad digna feugait nullandre commy nos
ad dio eu faccum dolum zrit laore feugait

nit prat adiamconse feu

Ostrud modiamcon utpatie feuis nulluptat. lgna amet it lla feu feumn adiam, corerae
ssequipisim zzril dolobore modolor ercidunt luptat. Do et nullam augait augait inim dolor
ametum zzit lumsandbeet als aciliquat alit loborem ipis niamet, sum nummodipisi ero od do
erilit accum velis adiam eu feu facidunt iliscillan ulluptatue vel ea conummy niam, consenit
at ex etuero od te faccum quis am, consed ent wis ex ex et vercilis nula feum aliquatissi
blaortie duismolesto con veliquisim ad ercinis ex essenim et wis nis ad min velit vel delisi

volessenis am,

Em del eriuscil ulla alit laor

e c
‘odo commy nostrud delincidunt |upm

Num iureet nos num ipsuscipit prat nullaor
initiriustrud mod tat lore magna facilit
nullam del utet praesse quametu msandre

Pat. Ectem nostrud tat,

insalfs s non ulputpatem pisi blandipit
utpatue molor iquisci blaorpero del eumsan
essequi smodignis nullaore minim velitfor
alismodit aismod ionsent augue elesequi bla
conulputpat. Corer si bia als ad tio odiatum
molobore eugaitriure eturnsan dreros nim.
e

um
zzrliquis nonum zzriurem ex ex ero odo ex
enit ad et rustrud eu faccummy nim dunt
eugiam veros adion eugait do odit amet
ulpute tatla feugiam venim in eum dip et
uer ustion sectem dolore doloreet, quat.
Iduis delisssi Lenibh et,susto ent ips alis

‘accum eit, consed magniam inamet nisit
nostrud tetum veniscil dolorerat amet lor s

Magisl iure magna commy

niamconullam euis nostrud tin evisci er si.

Elenis acilt, quipis nulput lobor sed tat

Dipisis St it alt wis ex exer sim eugiamet

nulla feug commod etue
e vgaitinim psum do conumsandicdip
eugait,sentloborem eugiam, consect etuerit
wisl ex eniscidu blzorem quat wis

eafeugait adiam in hent luptar.

Dui bla faccum zrit dipsum iit delit,
venibh eliscil et nulputat.
Utamconsequam, vel dolumsandio el

lore velitlorper sim igait velesto

dolorem nostrud deliquat.

Tet, veliquam, consequ amconse consersis

nuila faciduip et, quat ullam numsan volum

velessed molorper sed del utpatum sandre

delestrud dolorer cidunt esto commy num

dolortie vel do do diamcommod minciduipis
Met

dolortionsed esed magnim niat. Lore
magnim in velesto commolenibh er

Pit nostrud doloreros augait at. Um veraesent
um nim vullamconum dipsusc liquis nulla
faccum venis autat t, ssisi exeraesecte
feusc duntdolorpe raestrud tt Equise

velessitluptat

Ia commodo lesenis adigna faccum in
heniatem fureet fpissequarm quisi

iure doloreet wis dclsmsl utpatis eu feugatt,
on henim do odo dit et it velit verci erat,
consequi blafeu feugiam duis

¥ *
ElGE

cpeninate
Gy

Berrum volupt
dolupta
epudaepedici re
eiunti berunt

£l

i S T S

Esto essi. Lum volor

ing e, st llaorsisl evis adionsecte consed
moloreriure do duipis nonulpute velit
dolumsandio dolorting et eugait riiqu

iruscip er
senibh eugait in utpatah(vu”am etulia
facila conse magna core facidui tscil ulla
on heniat lortisi, quatem quat loborperos

etlum
ipsum ver sitlore exer sed digna faciliquisi eu
feu faccumsan ex ea am voluptat praesectem
dolorper il utat nibh essim il utpat.

Ud dignibh elese do odoloborero eugait
atueriureros adiam, veliscite do od elit wis
acillam quatuer ostrud magnit ip et vendiam

Igna amet ait ulla feu feum adiam, corerae

eugait am aut volore magna
feugiat, Utiliqusi, Rud modolobor incil G
endre

ercidunt
luptat. Do et nullam augait augait inim dolor
ametum zzrit lumsandreet alis aciliquat alt

feuis ad mod tis
eu faccummy nonsecte te tat dui blan et at

Ioboren ipis niamet, sum
eriitaccum velis adiam eu feu facidunt
fliscillan ulluptatue vel ea conummy niam,
senit at ex etuero od te faccum quis
am, consed ent wis ex ex et vercils nulla
It

Duis delit ad usci ea ad

euissecte consequat volesequisse mincillum

veraestrud mincilit amconse ctetuer summo

diamet wis ad tat. Ommy nim it coreraessit

wulputpatet adio odipsum illan eui blaorem
wullan

veliquisim ad ercinis ex essenim et wis nis ad
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Ut lut at. Cummy num vel ea consent
duiscil utat, cor at.

Adip euisite vulput estrud tet, sum delestio
el dunt doloreet vulla facin vel ero odit ulput
amconullam zzrilit

tem am dio od min vendre dolor augiamc

Onullamcore veleniam, quisi blandrem
nonsequam delent non utet acip eros
dolorem ipit utat.

Odiamco nullandigna aditin henim
dolorpero estin velit wis eu feuissis nullam
a d
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EXAMPLES

vertical A5

GRAPHIC ELEMENT MANAGEMENT
Graphic elements can be freely positioned on
margins defined at the creation of the document.
For other formats, make sure to stay proportional.

Bl

11.9 mm

VISUALS MANAGEMENT

The figures have to be white. Apply the "soft
light”mode with the effects palette, with a
100% opacity.

Visuals must be positioned between the margins
defined at the creation of the document. They
can be freely positioned between the margins but
must imperatively be aligned on the grid.
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MARGINS

vertical A5

wuw ol
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MARGINS

Margins delimit a space used to position
text, visuals, graphic elements and forbid
others. Itis thus important to position them
from the beginning.

GRID SPECIFICATIONS
Page size 148 x 210 mm
Top margin 10 mm
Bottom margin 10 mm
Outside margin 10 mm
Inside margin 10 mm

Number of columms 2

Gutter width 4 mm

Baseline grid 11 pt, startat 10 mm
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for Gender Eauality

POLICY CON

The Beijing Declaration and Platform for Action (BPfA) is an agenda
for action to promote and protect the full enjoyment of all human
rights and fundamental freedoms by women. It was adopted by
the Fourth World Conference on Women in 1995. In December
1995, the European Council acknowledged the EU's commitment
towards the BPfA and expressed its intent to review its implemen-
tation across the Member States on a yearly basis.

EIGE's report ‘Gender Equality and Climate Change’ reviews the
implementation of the BPfA in the EU Member States and intro-
duces the first indicators to measure the progress of gender equal-
ity in the area of women and the environment. On 21 June 2012
the Employment, Social Policy, Health and Consumer Affairs

< ’Coun(il of Ministers of the European Union (EPSCO) adopted
13mm conclusions on gender equality and climate change — includ-
ing the first indicators — prepared by the Danish Presidency on
the basis of EIGE's report. EPSCO conclusions highlight that more
women are needed in climate change decision making to re-
spond to climate change efficiently.

INDICATORS ON GENDER EQUALITY
CLIMATE CHANGE ADOPTED BY EPS!

+ Indicator 1. Proportion of women in climate change deci-
sion-making bodies at the national level in the EU Member
States

« Indicator 2. Proportion of women in climate change deci-
sion-making bodies at the EU level

« Indicator 3. Proportion of women in climate change deci-
sion-making bodies at the international level

«  Indicator 4. Proportion of women tertiary graduates of total
graduates (ISCED levels 5 and 6) in natural sciences and tech-
nologies at the EU and Member State level

FINDINGS

Gender equality and hange

Despite the leading role of the EU in advancing the internation-
al negotiations on climate change, gender dimension has been
largely absent from policy initiatives and debates at the Eu-
ropean and international levels. EIGE's report reveals important
links between gender equality and climate change. Women and
men are affected by climate change in diverse ways. Gender di-
mension is present in the way women and men contribute to GHG
emissions, mitigate, adapt to and perceive climate change. Finally,
women and men are influenced differently by the socio-economic
impacts of climate policies. All of these gender differences need to
be taken into account in policy making to improve the responsive-
ness of climate change policies to the needs of women and men,
and society in general

Gender dimension is central in power relations and consequent-
ly in shaping climate policies. The report proposes indicators to
measure women's participation in climate change decision-mak-

13 mm

Text management

Factsheet A4

Technical information for factsheet A4

GENDER EQUALITY AND CLIMATE CHANGE -
review of the implementation of the
Beijing Platform for Action in the EU

ing in public sector at the national, EU and international levels.
It also presents segmentation of tertiary education by gender in
scientific and technical fields

Women in decision-making

Women's involvement in climate change decision-making at
the national, European and international levels s still low. The
highest proportion of women in decision-making was identified at
the international level: 39% of women in national delegations to
Framework Convention on Climate Change. At

he average percentage of women in the DGs

mission related to climate change is close to

27%. In DG Environment, women hold 25% of the high-level po-

sitions while in DG Mobility and Transport this figure falls to 13%, ‘ ' 1 3 mm
— comparable with lower number of women in national ministries

in the transport sector.

In the European Parliament the average representation of women
is higher than in the European Commission, with 39% of women
among the members of the committees working on issues closely
linked to climate change (Environment, Public Health and Food
Safety; Transport and Tourism; Industry, Research and Energy)

The first difference was found at the political and administrative
levels of decision-making in the Member States. Higher numbers
of women were found at the middle management level, among
the heads of sectorial departments of national ministries, than at
higher political and administrative levels. There are only 26% of
women in high-level decision-making positions in the national
ministries responsible for environment, transport and energy sec-
tors. Another difference is related to the horizontal comparison of
the sectors. Women'’s representation in decision making is higher
in environmental ministries (34%) compared with the transport
and energy sectors, where women'’s share of decision-making is
only 20% and 17%, respectively.

Figurel. Women in high-level positions related to climate
change in environment, transport and energy ministries at
the national level, by sector, EU-27, 2011.
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Source: Data from Member States, August — October 2011

The unequal representation and involvement of women and men
in planning and decision-making can strengthen inequalities in
other areas and can have a negative impact on the effectiveness

of climate change policies if they are not targeted at all relevant
consumers.

TEXT MANAGEMENT

Text columns can be freely positioned inside the
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(A) Factsheet title
Size: Myriad Pro bold /20 pt
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GRAPHIC ELEMENT MANAGEMENT
Graphic elements can be freely positioned on
margins defined at the creation of the document.

VISUALS MANAGEMENT
The colors employed may vary depending the
theme of the factsheet.

Visuals must be positioned between the margins
defined at the creation of the document. They
can be freely positioned between the margins but
must imperatively be aligned on the grid.
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@ Subtitle and body text
Size: Myriad Pro semibold /9 pt / leading 11 pt
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(£) Box title
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EIGE will collect good practices

In future, you will be able to find a collection of
methods and tools that can be regarded as good
practices in the field of domestic violence. There-
fore, the European Institute for Gender Equality
(EIGE) gathered stakeholders of the EU Member
States and Croatia for the first consultation meet-
ing on good practices in preventing domestic
violence. The aim of the meeting was to present

l l ‘practices with potential, as the first collection of

methods and tools with the potential of becoming
good practices, according to EIGE's methodology
and approach.

Within EIGE's work on good practices, the partici-
pants intensively discussed the 30 proposed exam-
ples, emerging from the collection of methods and
tools in EU-27 and Croatia

EIGE will identify a total number of 15 good prac-
tices (five for each area of intervention relevant to
the project: victim support services, awareness rais-
ing and training in domestic violence) that could
serve as role model practices and could be easily
shared among all the Member States.

Important consultations

The consultation meeting was structured in three
parts: the first session was dedicated to the pre-
sentation of study results, the second one consisted
of three thematic workshops related to the three
areas of intervention and the third part consisted of
a plenary session during which the reporters from

Technical information for infosheet A4

INFOSHEET

A4 horizontal

8mm

Expert and Stakeholder Meeting on Domestic Violence

Vilnius | 27 September 2012

each group presented the results of the workshop
discussions.

During the three workshop sessions, good prac-
tices were discussed within the relevant category.
The participants (official representatives from the
EU Member States and Croatia, EIGE's staff and ex-
perts on gender-based violence) shared their views
and reflected on the examples and finally suc-
ceeded in identifying those practices that can be
called/classified as potentially good practices. The
chosen 15 ‘practices with potential” will be further
analysed, according EIGE's methodology, and they
will be eventually disseminated as good practices,
expressing a learning value,

EIGE is a European agency which supports the EU
and its Member States in their efforts to promote
gender equality and to raise awareness about gen-
derequality. This first meeting was held 27 Septem-
ber 2012 in Vilnius. The next steps of the work on
methods, tools and good practices are in the area
of Women and the Media and a similar consultation
meeting is scheduled for January 2013.

Contact:

Maurizio Mosca — project manager:
Maurizio.mosca@eige.europa.eu
EIGE: eige.sec@eige.europa.eu
Www.eige.europa.eu
www.twitter.com/eurogender
www.facebook.com/eige.europa.eu
www.youtube.com/eurogender

8mm

Text management

Factsheet A4

GRAPHIC ELEMENT MANAGEMENT
Graphic elements can be freely positioned on
margins defined at the creation of the document.

VISUALS MANAGEMENT

The colors employed may vary depending the theme of the infosheet.

Visuals must be positioned between the margins defined at the
creation of the document. They can be freely positioned between the
margins but must imperatively be aligned on the grid.

TEXT MANAGEMENT

Text columns can be freely positioned inside the
“text margins” but imperatively on the grid.

As a general rule, text styles are the same as for the
A4 factshhet.

However, if needed, the style for the infosheet title
may be modified to fit in the header box.
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Journalist Thematic Network Meeting

JOURNALIST THEMATIC NETWORK MEETING

Agenda

6 NOVEMBER 2012

AGENDA

A5 vertical

GRAPHIC ELEMENT MANAGEMENT
Graphic elements can be freely positioned on
margins defined at the creation of the document.

7 mm

11T mm

VISUALS MANAGEMENT

The colors employed may vary depending the theme of the agenda.
Visuals must be positioned between the margins defined at the

creation of the document. They can be freely positioned between the
margins but must imperatively be aligned on the grid.

Eu ~eeee | Xt Management

Agenda A5

7 NOVEMBER 2012

13:30

1500 |

Checkein:

Hotel: Cleopatra Hotel, 8 Florina Streer, Nicosia 1065, Cyprus
Registration: European Commission Representation in Cyprus
EU House

30 Byron Avenue, 1096 Nicosia

Tel +357 22817770

Please bring an ID card to register when entering the EU house.
Collection of boarding passes from participants

15:00

-16:00 |

OPENING
Welcome and presentation of the agenda
by Jesper Schou Hansen, Senior Communications Officer, EIGE (5 minutes)

“The Role of the Journalist Themati EIGE

0800-0830 | BREAKFAST TEXT MANAGEMENT

09:30-11:00 | SESSION 2:

Re & D G (RDC). I f EIGE: P . .
e o st ertant prt o EGE: Text columns can be freely positioned inside the
S hair: Ana Sofia Fer des, RDC offi d u. : " B . .
Jesper Sch Hansen,Seor Communications Offie, IGE text margins”but imperatively on the grid.

11001130 | COFFEE BREAK As a general rule, text styles are the same as for the

AS5/B5 publications.

11:30-13:00 |  Presentation of EIGEs work with Violence against women
by loana Borza, EIGE (1 hour presentation * 30 minutes discussion).

by Jesper Schou Hansen, Senior Communications Officer, EIGE (10 minutes)

However, this being a somewhat atipical

Discussion on the findings, angles and possible new stories

Presentation of the participants (10 minutes)

Opening speech
by Alexia Colota Anastasiadi, President of the Association for Prevention &
Handling of Violence in the Family, Cyprus (35 min incl. questions),

16:00

-16:15

COFFEE BREAK

16:15

1800 |

SESSION 1:

Resource & D Centre (RDC).EIGE i in the pr developing
astrong RDC. What is the RDC all about - an introduction and discussion
on the opportunities. This includes a short video on the topic.

by Ana Sofia Fernandes, RDC officer

(45 min presentation * 1 hour discussion to clarify)

18:00

<1900 |

BREAK

19:00

Dinner and informal discussion cross the table.

publication, text sizes may vary to best suit legibility
Lunch and closing remarks during lunch - then departure and overall design.

by Jesper Schou Hansen, Senior Communications Officer, EIGE

13:00
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These versions are used according to the brochure. The layout of the hedge is adapted to the CD.

CD/DVD
CARDBOARD CASE

This layout is used to
integrate the cases
in the respective
brochure

ORDINARY CD/DVD
CASE

This layout of the CD
case is used for those
CD/DVD which are
related to the bro-
chure but will not be
inserted into it.
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CD/D\/D Protectio one of 10
CARDBOARD CASE il |~ I :
(5) ® £
(RECTO) s of thelhog %%
me<
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: - Prote 0 ohe of 10
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o o

5 5

Adhesive edge
20 mm

10mm I

@ AR m delulup manup 55 mm

ey

ontents.
25mm Introduction
3 volorem dolorer
1 Ectem nostrud tat.

Corer si bla alis ad tio odiatum

e e 74mm
Quamcommy non hent accum erit

Pt 76 mm
Minim velit lor alismodit
Blandipit utpatue molor

A Molobore eugait iriure etumsan
nn Non ulputpatem ipisi blandipit
Technology Magniam iniamet nisit

Wi
Progra Global consed nisit nostrud

Human blaorpero del eumsan

Sustainability dreros nim ea con velis
2010F
3 Etumsan dreros nim ea con velis
3 Corporate Social Responsibility
3 Corporate Magniam iniamet nisit

Principal iniamet nisit nostrud tetum
blaorpero del eumsan

9mm

L

10 mm
I 159 mm

Adhesive edge

129 mm_
133mm

133mm

129 mm

@Title @ Contents @Text

Text size: Myriad Pro Regular / Text size: Myriad Pro Regular / Size: Myriad Pro Light / 8 pt/

16 pt/ leading: 13 pt / colour: 8 pt / leading: 9.6 pt (auto) / leading: 9.6 pt (auto) / colour:

white colour: use same colour as for the  PANTONE Cool Gray 11, C 0%

Numbers: Myriad Pro Semibold brochure / text frame measures: M2%Y 0% K 68% / text frame

aligned on the width of the title 53x93.5 mm measures: 109 x 34 mm / number
Numbers: Myriad Pro Black of columns: 3 / gutter: 5 mm
tabs: 7 mm

CD/DVD CARDBOARD CASE (RECTO)

The CD/DVD cardboard case is printed in a non-folded and an uncut format (388 x 180 mm). Adhesive edges of 20 mm above and below allow to glue the CD-case
together.

@The image is taken from the corresponding brochure which must be customized in any case. Image size: 138 x 138 mm

The figures blend with the image using a transparency of 30% as coverage, which must be customized in any case.

@The logo EIGE should have the specified minimum size without the protection zone based on the guide at 55 mm. The logo has to be centered on the rounded bar.
@The title of the publication has the same style like on the cover and has to be aligned with the logo and starts at the horizontal guide of 90 mm (align right).
@The European flag measures 9 x 6 mm, is aligned on the right with the main logo and based on the horizontal border of 10 mm (guide of 149 mm).
@The”content”textbox (35 x 93 mm) aligned below the guide (55 mm) of the logo on the backside, is placed between the 143 mm and 196 mm guides (align left).
@The image on the backside has to continue from the splitted image on the cover. Image measures: 53 x 138 mm

@The text-block is 34 mm high and 108 mm wide and divided in 3 columns with a gutter of 5 mm (align left)

The CD and DVD based on the corresponding cover has to be customized in any case, like colour, image etc.
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Protection zone of 10 mm

CD/DVD | © |
CARDBOARD CASE E——
(VERSO) - tf
Bei @ ex rame.
backgl%%nd Featq(reexc: @ ;lqgequE; gf

Protection zone of 10 mm

syle

10mm
269 mm

Adhesive edge | |

ugait laor si ea at dolore feu lan ute magnibh eugiat Lilis dolessed modit praestini
jametum qui te te magna 4
it lam nos delit nullum vul
laoreet lore diatums andreet

ercidui eugait wis num ing
brerate ming ex eugait in ula
onsenim esequisi tie magna
acil ure dolor sum elis num

20mm

honsed

74mm
77 mm

86 mm
89 mm

/oloreet estionsectet
lamcommolore dolo

borperci el del jo=
. hullandre my
Beige brcilla feugic
background 10
(264 x'85 mm) millions
juam nonsequate

Holoreet, commy conse

nolor adiam zzriuscil
liquisit la facipit adit ea
piccum aliquam
puis doluptat.

10mm

E
Adhesive edge 2

159 mm

133 mm
129 mm
133 mm

@ Text @ Featured text @ Text

Myriad Pro Light Text: Myriad Pro Light Italic / font ~ Myriad Pro regular / font size: 8 pt
font size: 8 pt / leading: 9.6 pt size: 10 pt / leading: 12 pt (auto)  /leading: 9.6 pt (auto) / colour:
(auto) / colour: PANTONE Cool / colour: PANTONE Cool Gray 11, white / on one column of three

Gray 11,C0% M 2% Y 0% K68%  C0%M2%Y 0% K68% /onone  (measures see point ®)
text frame measures: 109 x 34 mm  column of three (measures see

/ number of columns: 3/ gutter: ~ point (K))
5mm Numbers: Myriad Pro Semibold

/ font size: 30-40 pt / colour: use
same colour as for the brochure

CD/DVD CARDBOARD CASE (VERSO)

The CD/DVD cardboard case is printed on a non-folded and an uncut format (388 x 180 mm). Adhesive edges of 20 mm above and below allow to glue the CD-case
together.

@The featured text placed in a 72 x 33.5 mm text-box (align left), aligned on the guide of 77 mm.

@The text-block is 34 mm high and 109 mm wide and is divided in 3 columns with a gutter of 5 mm (align left). The edge of 10 mm must be kept.
@The text-block is 60 mm high and 60 mm wide (= one column of (), aligned on the guide of 89 mm.

@The thumbnails placed between the guides of 77 mm and 86 mm. Each thumbnail measures 9 x 14.5 mm aligned on the two last columns of point ().
@The figures are use a transparency of 15% as on the example of the inside page, which must be customized in any case.
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ORDINARY CD/DVD
CASE BOOKLET
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25mm Protection zone of 8 mm
E @
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s EIGE
European Insitut
for Gender Equality
[Contents

P1 Introduction
P2 volorem dolorer
P6 Ectem nostrud tat...

P8 Corer si bla alis ad tio odiatum

10  Magniam iniamet nisit nostrud tetum
14 Quamcommy non hent accum erit
16 Breros nim ea con velis
RO  Minim velit lor alismodit

Molobore eugait iriure etumsan
Non ulputpatem ipisi blandipit
Technology Magniam iniamet nisit nostrud
Global consed nisit nostrud
Human blaorpero del eumsan

6 Health and Safety

8  Etumsan dreros nim ea con velis
0 Corporate Social Responsibility
4  Corporate Magniam iniamet nisit

8  Principal iniamet nisit nostrud tetum
blaorpero del eumsan

Protection zone of 8 mm

Contents @ Title

Text: Myriad Pro Regular / font Text: Myriad Pro Regular / font
size: 8 pt/ leading: 9.6 pt (auto) /  size: 16 pt/ leading: 13 pt /
colour: use same colour as for the  colour: white

brochure / text frame measures: ~ Numbers: Myriad Pro Semibold /
68 x 82 mm aligned on the width of the title
Numbers: Myriad Pro Black / tabs:

7 mm

CD/DVD BOOKLET

The booklet for ordinary CD/DVD cases of hard plastic (format 240 x 120 mm) which are used for their corresponding brochure but will not be inserted into the brochure.

@The logo EIGE measures the specified minimum size without the protection zone and is aligned on the border of 8 mm.

The “content” textbox (68 x 79 mm) aligned below the guide of 33 mm under the logo is placed between the 33 mm and 112 mm guides (align left).
@The image is taken from the corresponding brochure which must be customized in any case. Image size: 164 x 130 mm including the bleed area of 5 mm.
(D) The figures blend with the image using a transparency of 30% as coverage, which must be customized in any case.

@ The logo EIGE measures the specified minimum size without the protection zone. The top of this logo is aligned on the border of 8 mm, at the left on the guide of
205 mm and at the right side on the guide of 230 mm keeping all elements centred on the rounded bar.

(F) The title of the publication has the same style like on the cover and has to be aligned with the logo and ends at the horizontal guide of 88 mm (align right).
@The European flag measures 9 x 6 mm and is aligned on the right with the main logo, based on the protection border of 8 mm (guide on 112 mm).

112 mm
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ORDINARY
CD/DVD CASE
BACK-SIDE
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1  Introduction

2 volorem dolorer

6  Ectem nostrud tat...
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0 Magniam iniamet nisit nostrud tetun]
4 Quamcommy non hent accum erit
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0  Minim veli odit

8 Blandipit olor

0 Molobore re etumsan
4 Non ulputpatém ipisi blandipit
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Technology Magniam iniamet
Global consed nisit nostrud

Human blaorpero del eumsan
Sustainability dreros nim ea con velis|
Health and Safety

Etumsan dreros nim ea con velis
Corporate Social Responsibility
Corporate Magniam iniamet nisit
Principal iniamet nisit nostrud tetum 25mm
blaorpero del eumsan
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205 mm i
@ Contents @ Title on the spine (align left) @Title on the spine (align right)

Text: Myriad Pro Regular / font Myriad Pro Bold / font size: 6 pt Myriad Pro Bold / font size: 6 pt
size: 8 pt / leading: 9.6 pt (auto) colour: same colour as used for / colour: same colour as used for
colour: use same colour as for the  the brochure, rounded bar on the  the brochure and the rounded

brochure / text frame measures: CD/DVD etc. / text frame mea- bar on the CD/DVD etc. If the title

50x 101 mm sures: 101 x 2 mm / align center will be put on a coloured back-

Numbers: Myriad Pro Black / tabs: ground the type must be in white

7 mm or black chosen by contrast / text
frame measures: 101 x 2 mm /
align center

CD/DVD BACK-SIDE

The back-side of ordinary CD/DVD cases of hard plastic (format 150 x 117 mm)which are used for their corresponding brochure which will not be inserted into the
brochure.

@The”content”textbox (68 x 79 mm) is aligned below the guide of 33 mm under the logo and placed between the 33 mm and 112 mm guides (align left).

@ The divided image continued from the cover is aligned on the extreme right side in the bleed-border, measuring 51 x 127 mm including the bleed of 5 mm.
@The logo EIGE measures the specified minimum size without the protection zone, aligned below on the protection border of 8 mm.

(K) The title on the left spine is centered in the height and width of the spine of 6.6 mm.

@ The title on the right spine is centered in the height and width of the spine of 6.6 mm.
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CD/DVD LABEL

The CD and DVD label printed in the standard format (117 x 117 mm). .
@The figures blend with the image using a transparency of 30% as coverage, which @ Title

must be customized in any case. Text: Myriad Pro Regular
The image is taken from the corresponding brochure which must be customized in font size: 14 pt

any case. Image size: 127 x 127 mm including the bleed area of 5 mm.

() The logo EIGE measures 22 x 22 mm without the protection zone and is aligned
between the guide of 15 mm and 37 mm.

leading: colour: white
Numbers: Myriad Pro Semibold

@The European flag logo measures 6 x 9 mm and is aligned right on the guide of 97 allgned on the width of the title
mm. Its placement on the height between the logo (ending at the guide of 37 mm) (see brochure and CD/DVD case)
and the title must be customized in any case.

@The title of the publication uses the same style like as the cover and has to be aligned
with the logo and ends at the horizontal guide of 90 mm (align right).

@The rounded bar measures 100 x 27 mm and is placed between the guides of 73 mm
and 100 mm.

37 mm
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CD and DVD cases which is not part of a published edition

These versions of CD and DVD cases are not part of a published edition.

CD/DVD
CARDBOARD CASE

This layout is used for in-
ternal or non-published
brochure, it's possible to
integrate the cases into
workbooks.

ORDINARY CD/DVD
CASE

This layout of the CD
case is used for those
CD/DVD which are not
part of a published
edition and will not be
inserted in the work-
book.
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CD/DVD

CARDBOARD

CASE

The CD/DVD cardboard case
is printed on a non-folded
and an uncut format (388 x
180 mm). Adhesive edges
of 20 mm above and below
allow to glue the CD-case
together. (recto)

(A) The logo EIGE measures
25x 25 mm, aligned
between the guides of
10 mm and 35 mm.

The title of the CD/DVD
has to be justified with
the logo and starts at
the horizontal guide of
78 mm (align right).

() The European flag
measures 9 x 6 mm,
is aligned on the right
with the main logo and
based on the horizontal
border of 10 mm

(D) The figures in PMS
Reflex Blue on yellow
(PMS 116) background
(see bussiness card)

@ The "content” textbox
which has a transparen-
cy of 80% (72 x 94 mm)
aligned on the center,
is placed between the
guides 146 mm and
218 mm (align left)

The CD/DVD cardboard case
is printed on a non-folded
and an uncut format (388 x
180 mm). Adhesive edges
of 20 mm above and below
allow to glue the CD-case
together. (verso)

@ Many small thumbnails
of the logo create the
background, every
thumbnail measuring
75x 11 mm,

(1) The text-block is
34 mm high and 109
mm wide and divided
in 3 columns with a
gutter of 5 mm (align
left). The edge of
10 mm must be kept.

(3) The featured text
placed ina 72 x
33.5 mm text-box
(aligned left) is aligned

on the guide of 77 mm.

10mm
35mm

Protection zone of 10 mm

Sew pjo4

146 mm
218 mm

Contents

Ectem nostrud tat
08 Corer siblaalis ad tio odiatum

10 Magniam iniamet isit nostrud tetur
14 Quamcommy non hentaccu ert
16 Breros nim ea con vels

28 Blandipit utpatue,
Molobore eugait

Style guidg

201F

Protection zone of 10 mm

.Title

Text: Myriad Pro Regular / font

size: 16 pt / leading: 13 pt/
colour: white

Numbers: Myriad Pro Semibold
aligned on the width of the title

3
36 Technology Magnia
38 Global consed isi nostrud
42 Human blaorpero d
a5 Sustainabilty dreros i

@ Contents

Text: Myriad Pro Regular / font
size: 8 pt / leading: 9.6 pt (auto)
colour: black / text frame mea-
sures: 72 x 94 mm

Numbers: Myriad Pro Black / tabs:
7 mm

(F) The text-block is 34 mm high and 108 mm wide and divided in 3 columns with a

gutter of 5 mm (align left)

@ The text-block is 71 mm high and 108 mm wide and divided in 3 columns with a

gutter of 5 mm (align left)

=
=
=

Protection zone of 10 mm

| ew pjoy

Protection zone of 10 mm

@ Personal information

Myriad Pro Condensed / font size:
8 pt/ leading: 9.6 pt / colour:
PANTONE Cool Gray 11, C 0% M
2% Y 0% K 68%

A1

Sew pjog

Technical information for CD and DVD cases which is not part of a published edition

270 mm
378 mm

Protection zone of 10 mm

@Text, Myriad Pro Light / font
size: 8 pt/ leading: 9.6 pt (auto) /
colour: PANTONE Cool Gray 11, C
0% M 2% Y 0% K 68% / text frame
measures: 108 x 34 mm / number
of columns: 3 / gutter: 5 mm

@Text, Myriad Pro Regular /
colour: white / text frame mea-
sures: 108 x 71 mm / see point F.

270mm
378 mm

Protection zone of 10 mm
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10 mm

@ Featured text

Text: Myriad Pro Light Italic / font
size: 10 pt / leading: 12 pt (auto) /
colour: PANTONE Cool Gray 11,
C0% M 2% Y 0% K 68% / placed
under the right column (mea-

LA LA EAS VS PSS

Protection zone of 10 mm

sures see point ®)

Numbers: Myriad Pro Semibold
/ font size: 30-40 pt / colour: use
same colour as for the brochure

20 mm
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ORDINARY
CD/DVD CASE

CD/DVD BOOKLET

Technical information for CD and DVD cases which is not part of a published edition

The booklet for ordinary CD/DVD cases of hard plastic (format 240 x 120 mm) which are used for their corresponding brochure but will not be inserted into the brochure.
@The logo EIGE measures the specified minimum size without the protection zone aligned on the border of 8 mm.
The title of the publication uses in the same style like on the cover, and has to be aligned with the logo and ends at the horizontal guide of 88 mm (align right).

@The European flag measures 9 x 6 mm and is aligned on the right with the main logo, based on the protection border of 8 mm (guide on 106 mm).

(D) The figures in PMS Reflex Blue on yellow (PMS 116) background (see business card)

The “content” textbox (68 x 79 mm) is aligned below the guide of 15 mm (align right).

@ Contents

Text: Myriad Pro Regular / font
size: 8 pt / leading: 9.6 pt (auto) /
colour: use same colour as for the
brochure / text frame measures:
68 x 82 mm

Numbers: Myriad Pro Black / tabs:

7 mm

‘Title

Text: Myriad Pro Regular / font
size: 16 pt / leading: 13 pt /
colour: white

Numbers: Myriad Pro Semibold
aligned on the width of the title

CD/DVD BACKSIDE

gmm

138mm

206 mm

232 mm

25 mm

Style gui

01L8

Contents

Introduction

volorem dolorer

Ectem nostrud tat...

08 Corersi blaalis ad tio odiatum

10  Magniam iniamet nisit nostrud tetum
14 Quamcommy non hent accum erit
16  Breros nim ea con velis

Minim velit lor alismodit

Blandipit utpatue molor

Molobore eugait iriure etumsan

TpTSTbTanpIC
Technology Magniam iniamet nisit
nostrud

38 Global consed nisit nostrud

42 Human blaorpero del eumsan

45 Sustainability dreros nim ea con velis
Health and Safety

&

48 Etumsan dreros nim ea con velis

50 Corporate Social Responsibility

54 Corporate Magniam iniamet nisit

58  Principal iniamet nisit nostrud tetum
blaorpero del eumsan

The backside of ordinary CD/DVD cases of hard plastic (format 150 x 117 mm), which are used for their corresponding brochure but which will not be inserted into the

brochure.

@ The title on the right spine is centered in the height and width of the spine of 6.6 mm.
@The title on the left spine is centered in the height and width of the spine of 6.6 mm.

@The"content”textbox (68 x 79 mm) aligned below the guide of 33 mm under the logo, is placed between the 14.5 mm and 100 mm guides (align left).
@The logo EIGE measures the specified minimum size without the protection zone, aligned below on the protection border of 8 mm.

@ Title on the spine (left and
right border)

Myriad Pro Bold / font size: 6 pt /
colour: same colour as used for the
brochure and the rounded bar on
the CD/DVD etc. If the title has to
be put on a coloured background
the type must be in white or black
chosen by contrast / text frame
measures: 101 x 2 mm / align
center

@ Contents

Text: Myriad Pro Regular / font
size: 8 pt / leading: 9.6 pt (auto) /
colour: use same colour as for the
brochure / text frame measures:
50x 101 mm

Numbers: Myriad Pro Black / tabs:

7 mm

=
=
]
<)

14.5mm

EIGE/ STYLE GUIDE 2010

Fold mark
6.6 mm

Contents

o1
02
06
08
10
14
16
20
28
30
34
36

83mm
100 mm

Introduction @
volorem dolorer

Ectem nostrud tat...

Corer si bla alis ad tio odiatum
Magniam iniamet nisit nostrud tetum
Quamcommy non hent accum erit
Breros nim ea con velis

Minim velit lor alismodit

Blandipit utpatue molor

Molobore eugait riure etumsan

Non ulputpatem ipisi blandipit
Technology Magniam iniamet nisit nostrud
Global consed nisit nostrud

Human blaorpero del eumsan
Sustainability dreros nim ea con velis
Health and Safety

Etumsan dreros nim ea con velis
Corporate Social Responsibility
Corporate Magniam iniamet nisit
Principal iniamet nisit nostrud tetum
blaorpero del eumsan

25mm

25mm

()

cl6?

0L0z3aINS 31A1S /3913

gmm
15mm

60 mm

106 mm
112 mm

dmm

109 mm

Fold mark
143.6 mm
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CD/DVD
LABEL

The CD and DVD label printed in the standard format (117 x 117 mm).

@ The image of the two figuress is taken from the logo and starts at the guide of
130 mm. Image size: 127 x 127 mm including the bleed area of 5 mm.

@The European flag logo measures 6 x 9 mm and is aligned left on the figure under the
guide of 137.5 mm.

@The logo EIGE measures 25 x 25 mm without the protection zone and is aligned
between the of 133 mm and 158 mm guides.

@Title

Text: Myriad Pro Regular / font

size: 14 pt / leading: 12 pt /

colour: white
Numbers: Myriad Pro Semibold
aligned on the width of the title

(see brochure and CD/DVD case)

130 mm
133 mm

158 mm

EIGE

European Institut
for Gender Equality

112mm

— 124mm

137.5mm
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GROUP 1

If for technical reasons (printing) or due to size (medium too small) the technical charter cannot be applied, use only the
figures.

Bag

Umbrella

Keychain with coin
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GROUP 2

Eraser in starform Text marker
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Istitut européen pour I'égalité entre les hommes et les fernmes
Institut européen pour I'égalité entre les hommes et les femmes
Institut européen pour Iégalité entre les hommes et les femmes

Institut eur
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litute
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Ballpoint pen
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Pencil box with rule
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GROUP 3

Lanyard strap

i

Thermo can

USB stick

Tosssee |

Mouse pad L '

gn pom
“5\ amnesell

Laptop bag
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STYLE GUIDE FOR
DIGITAL PRODUCTS
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Typography for digital products

Calibri

Calibri regular

abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
12.,;: 8% @#&*()[1{}

Calibri italic

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIIKLMNOPQRSTUVWXYZ
1234567890
12.,;:59%@#&*()[]{}

Calibri bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
12.,;:9%@#8&*()[1{}

Calibri bold italic

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
12.,;:5%@#&*()[]{}

ALTERNATIVE
TYPOGRAPHY

The preferred typeface for all EIGE products
is MyriadPro, as specified on page 14 of this
style guide.

However, the use of this font family is
somewhat limited by the fact that some
operating systems do not include it by
default. Thus an alternate font family was
chosen to be employed in the creation
of digital products, in case MyriadPro is
unavailable: Calibri.

As a result, the Calibri typeface will be used
only when MyriadPro is unavailable.

Exception: the PowerPoint presentations
will only employ the Calibri typeface.
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POWERPOINT

presentation

e

Click to edit Master title style

Click to edit Master subtitle style

The model includes the main elements of the visual identity. A slide master made of the white border and the figures
are already positioned in this model.

There are masters for both the first slide and the inside slides.

The logo EIGE is a separate picture that needs to be updated according to the linguistic version of the document, on
the first slide and on the slide master.
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BADGE

Generic badge

Megement Board

Jane Donnahue

EIGE

Staff badge

EIGE staff

Jane Donnahue

EIGE

The EIGE badge consists of the wearer’s
name as well as the main elements of the
EIGE visual identity (the EIGE logo and the
EU logo).

[t has a size of 86x56 mm

There are two types of badges to be used.
The difference between them is the color
of the upper bar.

The generic badge uses whatever color
is employed for the visuals of a particular
event for which the badge is created.

The staff badge has a grey upper bar.
This type of badge is to be used only by
EIGE staff members.

GRAPHIC ELEMENT MANAGEMENT
For the generic badge, the color of the upper bar
may be changed.

L 15.55 mm

EIGE

17 mm

TEXT MANAGEMENT

(A) EIGE name
Size: Myriad Pro semibold /18 pt
Color: white

Name
Size: Myriad Pro bold /17 pt
Color: CO/M0/Y0/K100
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NAMEPLATE

Generic badge

Uapams

Jejes YIA|[o1] Sue)

Marie Trollvik Salar

The EIGE nameplate consists of the name as
well as the main elements of the EIGE visual
identity (the EIGE logo and the EU logo).

[t has a size of 254x190 mm

It has a dotted line in the middle, marking
the place where it bends.

The font family used for the nameplate is
Calibri.

Sweden

GRAPHIC ELEMENT MANAGEMENT
For the generic badge, the color of the upper bar
may be changed.

20mm
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PARTICIPANTS LIST

267 mm

MAXIM QUATIBUS DOLUT ODIT
ISCITA QUE DEBIS

44 mm
Location, City date

_ [ s6rm

| SURNAME | : RGANISATION
1. Doe John Organisation john.doe@mail.com Country
2. Doe John Organisation john.doe@mail.com Country
3. Doe John Organisation john.doe@mail.com Country
4 Doe John Organisation john.doe@mail.com Country
5. Doe John Organisation john.doe@mail.com Country
6. Doe John Organisation john.doe@mail.com Country
7. Doe John Organisation john.doe@mail.com Country
8. Doe John Organisation john.doe@mail.com Country
9. Doe John Organisation john.doe@mail.com Country

The participants list is a MS Word document which
can be easily edited by EIGE staff, every time it is
needed.

Like other EIGE office products, it is as unrestrictive

and as simple in its design as possible. The LAYOUT SPECIFICATIONS
purpose of this is to make the editing of the list

. . Page size 210x 297 mm
as straightforward as possible. J
. L ¢ i 20 mm
The participants list’s layout closely resembles that opmargn
of the factsheet and infosheet. Bottom margin 20 mm
The choice of colors is up to the designer and Qutside margin 20 mm
is only restricted to the palettes specified in this Inside margin 20 mm

manual.
The font family used is Calibri.
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Homepage and the banner

HOMEPAGE AND THE BANNER
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EIGE

European Institute
for Gender Equality
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